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23 September 2013
His Majesty Sultan Haji Hassanal Bolkiah Mu’izzaddin Waddaulah
The Sultan and Yang Di Pertuan Of Brunei Darussalam
Chair, ASEAN 2013
Brunei Darussalam
Your Majesty,
On behalf of the ASEAN Business Advisory Council (ASEAN BAC), it is with great pleasure we
present the Report to Leaders, consisting of a full report of ASEAN BAC recommendations for the
Brunei Darussalam Chairmanship of ASEAN in 2013.
The recommendations are made against the backdrop of a global economy that remains challenging
and changing, and while there are hopeful signs of recovery, global growth still remains subdued.
The threat of global recession remains as acute as ever, as does the danger of backsliding into
protection.
This year, ASEAN growth is expected to reach 5.3 per cent against IMF’s 3.3 per cent forecast
the region’s dynamic private sector. The ASEAN region is an important contributor to the global
economy with the opportunity to strengthen through increased cooperation amongst the ASEAN
a conducive business environment.
In the year 2013 and against regional challenges, ASEAN BAC focused on strengthening regional
economic integration and expanding trade, promoting start ups and the sustainable development
of Micro, Small and Medium Enterprises (MSMEs), and promoting the inclusion of youth and women
as critical areas where the business community, governments and institutions can contribute on the
process toward the ASEAN Economic Community (AEC), an integrated economic ASEAN region
in 2015. In aligning regional goals, we focused our activities to support the action plan of the
Chairmanship of Brunei Darussalam as well as assist ASEAN Member States and businesses to
prepare for the ASEAN Economic Integration.
to provide a conducive climate for local and foreign businesses to thrive in. We also acknowledge
associations. We strongly believe that such engagements are critical to the whole process where

various reputable strategic partners in collaboration with ASEAN BAC. Highlighted recommendations
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from all layers, of size and development.
ASEAN BAC also strongly supports the goal of regional economic integration with the various
Dialogue Partners through existing FTAs and the rapid development of the Regional Comprehensive
Economic Partnership (RCEP). Harnessing the progress and the socialisation of these partnerships
strongly remind ASEAN Member States that such resulting success could only be reached if the
frequency of national and regional consultations with its business chambers and associations are

origin (ROO).
We also urge for further improvement on access to related information, as this would further
in collaboration with its strategic partner is in the midst of developing a guidebook and is working
closely with national chambers of commerce and industries to conduct several capacity building
workshops aimed at increasing the awareness of ASEAN FTAs for SMEs.
economic integration, and we see an opportunity to work together with ASEAN Member States to
monitor and advance the progress of the AEC Blueprint.
We strongly believe that MSMEs continue to play a large role in driving the economies of ASEAN.
Even during uncertainties and economic downturn in other parts of the world, MSMEs have remained
resilient and continue to be the engine of growth and prosperity. We strongly support reducing any
barriers to progress in the sustainable development of MSMEs in the region where impediments
that translates to unnecessary cost to business are simply not an option in the overall economic
integration of the region. We especially urge ASEAN Member States to develop support policy and
overseas markets and improve their capacity to participate in regional trading activities.
women, to deeper engagement with ASEAN’s Priority Integration Sectors (PIS) and ASEAN+1
business councils.
53 per cent to the GDP of its Member States, they play a large role in contributing to the economic
development of the region, and should be included in the structure of the AEC pillar.
In addition, ASEAN BAC aims to deepen its relationships with ASEAN’s 12 Priority Integration
Sectors (PIS) by formally engaging the recognised regional associations. The progress of several
PIS has been relatively slow and is inadequately monitored. We strongly believe engagement of
regional associations will allow ASEAN BAC to better position itself in amassing the ambitions of
We are also pleased to report that the Council has addressed the request of the AEM in 2012
stepping stone, ASEAN BAC hosted the 1st Joint Meeting of ASEAN Business Councils in August
2013. The meeting allowed for the coordination and alignment of the objectives of various business
councils, with a commitment to sign a statement of cooperation between the participants.
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to achieve an integrated AEC by the end of 2015. We are aware that these issues are not a quick
reform and the political will to implement them nationally.
AEC. ASEAN BAC’s consultation with the Leaders, AEM, SEOM and various working groups has
provided a chance for the voices of businesses to be heard. We sincerely hope that this will be
maintained and that our recommendations are duly considered, for adoption and further action.
Once again, we would like to express our sincere appreciation for the endless support extended by
ASEAN and for providing ASEAN BAC the opportunity to submit the attached recommendations for
the attention of the Leaders.
Yours Sincerely,

Fauziah DSP Hj Talib

U Win Aung

Neak Oknha Kith Meng

ASEAN BAC Brunei Chair 2013

ASEAN BAC Myanmar

ASEAN BAC Cambodia

CEO, Dagon International Ltd.

Chairman, Royal Group

Managing Director,
of Companies
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Executive Summary

EXECUTIVE SUMMARY
Against the backdrop of a global economy
that remains fragile, the region’s challenges
have not gone away, and in certain respect
they have deepened. The threat of global
recession remains as acute as ever, as does
the danger of backsliding into protection. As
the constraints on economic activity start to
ease and with it an expected strengthening
of global growth for this year, there are
still lingering uncertainties coupled with
vulnerability to global risk that will present
challenges to achieving stable and sustained
growth.
The ASEAN region is an important contributor
to the global economy with the opportunity
to strengthen through increased cooperation
amongst the ASEAN Member States and
beyond with its dialogue partners, and
and an environment that is conducive for all
businesses in the region.
Against the regional challenges, the
ASEAN BAC focused its 2013 activities on
supporting businesses and Member States
to synchronise seamlessly with the region’s
commitments to integrate, and importantly
with ASEAN BAC’s vision for the year of
“Moving . Ahead . Together”.

objective of building on its goals for regional
economic integration, and ensuring balanced,
inclusive and sustainable growth. In doing
so, the Council’s direction for the year aimed
to undertake three deliverables crucial to the
building of the AEC:
1. Strengthen
Regional
Economic
Integration & Expand Trade
2. Promote Start Ups and the Sustainable

Development of Micro, Small and
Medium Enterprises (MSMEs)
3. Promote the Inclusion of Youth and
Women

business interaction in Southeast Asia, ASEAN
and deepen its ties internally with national
chambers of commerce and industries
and ASEAN Governments including the
and relevant Working Groups. Externally,
ASEAN BAC has been active in engaging the
including the EU ASEAN Business Council,
Russia ASEAN Business Council, UK ASEAN
Business Council, US ASEAN Business
Council, etc. to unify the voice of businesses
with vast interest in the region.
The 2013 ASEAN BAC Report to the Leaders
outline the various activities conducted
by the Council which further support the
AEC; and importantly include pragmatic
recommendations that ASEAN BAC urge for
the support of the ASEAN Member States, to
be realised and implemented at will.
The Council acknowledges that issues
raised with proposed recommendations

initiatives, structural reform and the political
will to implement them nationally. We are
prepared to cooperate with ASEAN Member
States in realising these recommendations
and to further reach out to the region’s
dynamic private sector in ensuring deeper
understanding of ASEAN and the AEC.
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d. Improve on the ease of doing business
in ASEAN
Monitor the annual progress of
the AEC Blueprint
Encourage the model of sharing
and mentorship

The recommendations are summarised as
highlighted below with details further outlined
in the report:
1. Strengthen
Regional
Economic
Integration and Expand Trade
a. Improve the utilisation of ASEAN Free
Trade Agreements (FTAs)

e. Continue to support the development
of connectivity of ASEAN and its subregions

elimination
Adopt a common Rules of Origin
(ROO)
Improve the quality of the
government websites and help
desks

Elevate the status of Bitung Port
as an “Entry” or Gateway Port
Lift the import restrictions at the
Bitung Port for products such as
garments, electronic products,
shoes, food and beverage, toys
and medicine.

b. Enhance ASEAN Competitiveness
Encourage to adopt an ‘ASEAN
Strategy’ to spur more business
Intensify
outreach
activities
relevant to the interests of
businesses

2. Promote Start Ups and the Sustainable
Development of Business
a. Establish ASEAN Branding for SMEs
Map

Blueprint areas that businesses
rate as among the least satisfactory
Further enhance support on
ASEAN BAC related activities on
Study and Survey
c. Implement the ASEAN Business Travel
Card (ASEAN BTC)
Further pursue the establishment
of ASEAN Business Travel Card
before AEC 2015
Accelerate
the
staged
development of the ASEAN BTC
Work closely with ASEAN BAC
Members, National Chambers
of Commerce and national
associations
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existing

sources

and

Priority Integration Sectors (PISs)
Call for Dialogue on AEC
Monitoring & AEC Communication
Tour”
to
identify
Cooperation Model

Regional

b.
Economic Integration for Small and
Medium Enterprise (SMEs)
ASEAN SME WG and the SME
Advisory Board to assist ASEAN
BAC
ASEAN Member States to support
in assisting ASEAN BAC

3. Promote Inclusion of Youth and Women
a. Promote the Inclusion of Youth
Entrepreneurs
Include the development of
youth entrepreneurs under the
“economic pillar” of ASEAN.
and decent job creation.
Promote macroeconomic policies
youth economic empowerment.
Establish
ASEAN
youth
associations.
ASEAN Governments to recognise
a lead Young Entrepreneur
Association.
b. Promote the Inclusion of Women in
business
Include women entrepreneurs
under the “economic pillar” of
ASEAN.
or surveys on the role of women
in business and entrepreneurship.
Engage with the national women
entrepreneurs
association
to
increase membership and raise
awareness on AEC.
4. Strengthen interaction with ASEAN,
Dialogue Partners and Strategic Partners
Assist ASEAN BAC in engaging
deeper with ASEAN related
platforms
Encourage national chambers and
business associations to engage
with the appointed ASEAN BAC
Members.
Further recognise ASEAN BAC as
Develop a joint communication
plan on AEC
MOVING . AHEAD . TOGETHER

Ma in Rep or t

OUTLINE
MAIN REPORT
I. Background
II. Strengthen Regional Economic Integration and Expand Trade
A. Improve the Utilisation of ASEAN+1 Free Trade Agreements (FTAs)
B. Enhance ASEAN Competitiveness
C. Implement the ASEAN Business Travel Card
D. Improve on the ease of doing business in ASEAN
E.
III. Promote Start Ups and the Sustainable Development of Businesses
A. Establish ASEAN Branding for SMEs
Sized Enterprises (SMEs)
IV. Promote the Inclusion of Youth and Women
A. Promote the Inclusion of Youth
B. Promote the Inclusion of Women
V. Strengthen Interaction with ASEAN, Dialogue Partners and Strategic Partners
VI. Conclusion
APPENDICES
Appendix A

Interim Report
Study on the Utilisation of ASEAN Plus 1 Free Trade Agreement

Appendix B

Preliminary Report
ASEAN Competitiveness Survey 2013

Appendix C

List of Strategic Partners 2013

Appendix D

List of Recipients of 2013 ASEAN Business Awards

ANNEXES
Annex II

Letter to SEOM 3/44 (dated 4 July 2013)

Annex III

Letter to ASEAN SME WG (dated 7 June 2013)

Annex V

Letter to AFMM (dated 26 March 2013)

Annex VI

The ASEAN Business Advisory Council

GLOSSARY

MOVING . AHEAD . TOGETHER

I. BACKGROUND
With less than three years remaining to AEC,
the progress of the economic integration
and its achievements to date has created
mixed perceptions and some degrees of
uncertainties amongst business operators.

acknowledges the progress of the AEC thus

still a clear gap between the relatively high
importance attached by businesses to AEC
Blueprint implementation and their average
satisfaction with ASEAN’s implementation.

grew by 16.8 per cent, from US$ 2.05 trillion

still proofs to be the critical area for SME
development and its internationalisation.
Additionally, businesses want to see ASEAN
member states step up on a few other
areas related to networking and information
dissemination.
Despite the shortcomings, the Survey
also recorded that businesses view the
ASEAN region as having good prospects
for investments. With 36.5 per cent of
businesses indicated an ASEAN country as

per cent of businesses planned to invest or
increase investments in at least one ASEAN
Member States. ASEAN’s attractiveness
was also rated higher than China’s both as a
market for the sale of goods and services and
as a production location.

the AEC Blueprint have been implemented.
Since the adoption of the AEC Blueprint in
November 2007, per capita income in the
region had risen from US$ 2,267 to US$

US$ 520 billion, an increase of 15.1per cent,
over the same period. ASEAN also continued
to attract foreign investors, generating record

In spite of the severe uncertainties elsewhere
internationally, Southeast Asia continues
to display robust business expansion and
investment opportunities. ASEAN BAC
recognises the need to enhance ASEAN
competitiveness to strategically position
ASEAN and its businesses. This report will
clearly outline the three deliverables and
actions that are currently being pursued
by the council to support the goals of
the AEC, as well as highlighting practical
recommendations.

The positive responses from the business
Survey
further
strengthen
ASEAN’s
achievement in developing a truly integrated
economic community. Echoing the statement
of ASEAN Leaders at the 22nd ASEAN
Summit held in April 2013, ASEAN BAC
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II. STRENGTHEN REGIONAL ECONOMIC
INTEGRATION & EXPANDING TRADE
Regional economic integration is the back
bone and aim of the AEC. The AEC Blue
Member States with clear objectives and time
frames on how ASEAN could come together
and compete with the fast growing and lead
ing economies of the World. As ASEAN inte
grates internally through the development of
the ASEAN FTA and other agreements, the
region also takes a proactive approach in
moving outward by strengthening its ties with
the various Dialogue Partners.
ASEAN BAC believes that the continued push
to further strengthen regional economic inte
gration and expanding trade are keys to un
leashing the growth of the region and its busi
nesses.
This year, ASEAN BAC is in partnerships with
the Lee Kuan Yew School of Public Policy
(LKYSPP) of the National University of Singa
pore and the Economic Research Institute for
ASEAN and East Asia (ERIA) to conduct stud
ies aimed at recording business sentiments.

dorsed that the establishment of the ASEAN
Business Travel Card (ASEAN BTC) will fur
ther “ease the movement of our business
people and investors”.
A. Improve the Utilisation of ASEAN+1 Free
Trade Agreements (FTA)
The last two decades have witnessed how
Free Trade Agreements have surged in South
East Asia, how they have evolved and how
they have embraced its trading partners main
ly in East Asia. The ASEAN Free Trade Agree
six ASEAN country states and the four other
Currently, AFTA has ten member states.
East Asian countries (ASEAN+6) have en
acted as many as 156 FTAs to date (Asian
Development Bank, Asia Regional Integra
tion Centre). ASEAN itself has engaged in
no less than 6 regional FTAs: ASEAN Free

The activities with LKYSPP and ERIA are cur
rently on going and these are targeted to be
complete by September 2013. The recom

course.
ASEAN BAC also believes that regional eco
nomic integration can only be truly achieved
if its businesses are provided with ease of
mobility to explore trade and investment op
portunities with its neighbouring countries.
In this regard, the Council acknowledges the
statement made at the 22nd ASEAN Summit

While the overall trade and investment per
formance of ASEAN have improved in recent
years, there is considerable room for further
improvement of trade, services and invest
ment, particularly in trade and investment
processes and procedures in individual coun
tries in order to optimise the use of regional
cooperation.

isting ASEAN+1 FTAs, Economic Research
Institute for ASEAN and East Asia (ERIA) in
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collaboration with ASEAN Business Adviso
ry Council (ASEAN BAC) and national think
tanks conducted surveys on the usage of

b.
perceived to be reasonable, the pro
cedure to obtain COOs is perceived to
be quite cumbersome

its private sector.
The objectives of this collaboration are:
1.

II.

To provide evidence on the use of FTAs
by the private sector in 10 ASEAN
Member States
To explain constraints for using FTAs
To provide policy interventions to opti
mise the use of FTAs

2.
3.

The surveys started in April 2013 throughout
August 2013, with the Final Report scheduled
to be completed by January 2014. The Inter
im Report attached to the 2013 ASEAN BAC
Report to the Leaders only provides a snap

Limited Information on FTAs
The surveys indicated that a number of
SMEs responded that they do not know
or have very little knowledge about FTAs.
Additionally, some of the SMEs inter
viewed claimed that they have never used
any of the FTAs, yet they complete Form
led FTAs for their exports.

Recommendations:
Set a target of 95 per cent tariff elimination

To date, the surveys cover 630 exporting or

business operation across ASEAN countries.
In addition, the surveys were also comple
mented by interviews and focus group dis

cials. The sample is selected with the consid
eration on size, ownership, location and other

provide additional gain from the ex
isting ASEAN+1 FTAs, ASEAN should
set a motivated yet feasible level of
ations could be setting a target of at

In doing so, there are two approaches
relatively ‘easy sectors’ (i.e. sectors
that have relatively common levels of
openness); and second, improve both
the levels of openness and the cov
erage of sectors that have high value
added and strong regional production
network.

I.
a.

rates are getting lower, the number of

Adopt a common Rules of Origin
(ROO)

increasing
the ASEAN+1 FTAs due to restrictive
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ROOs, especially those in ACFTA and
AIFTA. This approach is important for
improvement in production networks.
At the same time, ASEAN should con
tinue simplifying the administration
of restrictiveness in ROOs. While a
high level of similarities is observed
in the ASEAN+1 FTAs, there remain
ROO template should adopt a rela
tively more liberal accumulation rule.
Potential RCEP members should con
sider applying common ROOs in the
RCEP to the existing ASEAN+1 FTAs.
In this sense, applying common oper

units related to issuing COOs and/
or providing information on COOs
should be adequately trained to re
spond to basic questions relating to
FTAs, trade agreement policy and
tain a COO including FTA procedures
and costs.
In addition, the information about
FTAs could also be disseminated
through other accessible means such
as mobile phones or other communi
cation devices.

crucial.

Last, national chambers and business
associations play important roles in
disseminating information about FTAs
and providing inputs for the govern
ments in designing trade agreements.

Scheme (SCS) could also be endorsed
to continue to be implemented across
ASEAN Member States.

they would like to see more seminars,

Improve the quality of the government websites and help desks

promote the use of the existing FTAs
and any new FTAs.
B. Enhance ASEAN Competitiveness

One priority should be to improve the
service quality of government web
sites and help desks at authorities is
suing COOs. The websites and help
desks should act as a front line in
dealing with FTA regulations and poli
cies for traders. Improvements should
cover both hard and soft infrastructure
of the website and help desk, includ

information on COO requirements on
line, or publicly available, along with
the costs of obtaining COOs and the
departments that are responsible for
issuing COOs, as well as the individu
als in charge and their contact details.
Second, the help desks and/or other

Since 2010, ASEAN BAC has partnered the
LKYSPP to conduct the ASEAN BAC Sur
vey on ASEAN Competitiveness. Two waves
of the Survey had been conducted, in 2010
researcher adding academic rigour to the de
sign of the survey questionnaire, analysis of
the data and the development of policy rec
recommendations were presented to ASEAN
Leaders and Economic Ministers as a collab

The 2013 Survey collected responses from
502 businesses and analysed their senti
ments towards the attractiveness of ASEAN
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tiveness of ASEAN policy initiatives to form
an AEC by the end of 2015. Additionally, the
third instalment of the Survey also includes
responses on how businesses assess the

Investment Destination
There is evidence that businesses are in
creasingly seeing ASEAN as one region

promoting SME development and in particu
lar SME participation in trade and investment
activities in ASEAN.

I.

kets in their investment planning. 48 per
cent of respondents indicated that their
organization planned its investments over
the next three years in ASEAN countries
by considering the investment attractive
ness of the ASEAN region as a whole.

Investor interest in ASEAN Member
States remains strong
asked, and may indicate that a growing
strategy’ in their investment decisions.
ment or investment expansion in at least
one ASEAN country over the next three
years (2013 to 2015), up from 88 per cent

IV. Mixed Business Perceptions of Econom
ic Integration

ment destinations within ASEAN are In
donesia and Singapore, followed by Thai
land, Vietnam, Myanmar and Malaysia.
II.

More than half of the respondents con
sidered ASEAN economic integration to
pose a low or very low threat to their or
ganizations, rating the threat level at an

More than half of respondents have
to 5 (very high). Additionally, close to 60
per cent of the respondents considered
ASEAN economic integration to be pro
viding high or very high opportunity for
their organizations, giving the opportunity

for outward foreign direct investments
(OFDI)
57 per cent of respondents indicate an
ASEAN country as the most attractive
country in the world for their organisa
tween 2013 and 2015. This is higher than

of 1 (very low) to 5 (very high).
V.
Average Satisfaction with AEC Progress

vey, with the rise in share driven mostly
by investors’ optimism in the prospects of
Myanmar. ASEAN’s overall attractiveness

by a lower share of respondents as be
ing the most attractive investment desti
nation globally over successive waves of
this Survey since 2010.
III. Businesses see ASEAN as an Integrated
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average satisfaction (on a scale of 1 to
5) with the overall pace and extent of
ASEAN’s implementation of measures in
its AEC Blueprint towards an AEC. Their
satisfaction ratings across 16 policy ar
to 3.36. The three areas that respondents

semination of information on AEC initia
tives, consultation with businesses on
AEC initiatives and enhancing the com
petitiveness and dynamism of ASEAN
SMEs.

of information on AEC initiatives; con
sultation with businesses on AEC; and
enhancing the competitiveness and
dynamism of ASEAN SMEs. ASEAN
should also step up measures to facil
itate their (SMEs) internationalisation.

Recommendations:
Encourage to adopt an ‘ASEAN
Strategy’ to spur more business

straints, enhance their understand
ing of overseas markets and improve
their capabilities, so that they are

i.
implementation of measures to
wards an AEC to realise the po
tential of economic integration.
ii.

The second is to continue to in
tensify its
engagement with
the business community, through
the dissemination of information
and consultation with business on
AEC initiatives, which have been
dents in successive waves of this
Survey as being among the least
satisfactory areas of AEC Blue
print implementation.

Intensify outreach activities relevant
to the interests of businesses

lay their fear of ASEAN economic inte
gration as a threat to their businesses
and alert them to the opportunities
from an AEC.
Strengthen its efforts in AEC Blueprint areas that businesses rate as
among the least satisfactory

three areas in which respondents are

other ASEAN countries through ex
porting, which requires less resources
compared with OFDI. This will enable
them to participate fully in the AEC
and strengthen AEC’s pillar to achieve
equitable economic development.
Further enhance support on ASEAN
BAC related activities on Study and
Survey
The success of any study or survey is
dependent on the reach and the sup
port of ASEAN governments, through
related agencies. Further enhanced
support of ASEAN government in
terms of facilitation and resources
within the target ASEAN country is
critical in ensuring the dissemination
of related information and surveys,
the socialisation of studies, as well as
endorsing the importance of the activ
ity.
C. Implement the ASEAN Business Travel
Card
ASEAN BAC supports the initiative to initi
ate the ASEAN Business Travel Card (ASE
AN BTC) that has been recommended by
the Business Council for the past few years.
ASEAN BAC is most encouraged by the
statement made at the 22nd ASEAN Sum
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ready enjoying this facility.
endorsed that the establishment of the ABTC
will further “ease the movement of our busi
ness people and investors”.

Recommendations:

The rationale originated from the success
eration) Business Travel Card that was made
available to eligible business entities of its
Member Countries. But given that not all
ASEAN Members are part of APEC, the de
velopment of such ABTC will allow greater
freedom for ASEAN businessmen to move
freely across its 10 Member Countries.
Additionally, it has been found that many busi
nessmen, especially the SMEs of ASEAN that
APEC Business Travel Card due to stringent
requirements that vary from one Member
State to another. It is hoped that the develop
ment of the ASEAN Business Travel Card will
not only further encourage the movement of

It is envisaged that business individuals who
travel regularly in the region may apply for the
card through the relevant ministries or gov
ernment agencies and is subject to eligibil
ity based on criteria that are set nationally or
regionally. Upon possession, the holders of
ASEAN BTC will be allowed to pass through
the airports of ASEAN via its express lanes re
serve for diplomatic or APEC Business Travel
Card holders.

opment of ABTC due to the need for coor
dination amongst the various ministries and
stakeholder in each Member State, ASEAN
BAC is optimistic that it can be done pro
gressively in international airports where its
infrastructures are well equipped, and where
ASEAN Members countries are part APEC al
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Further pursue the establishment of
ASEAN Business Travel Card before
AEC 2015
ASEAN Member States to further pur
sue the establishment of ASEAN Busi
ness Travel Card before AEC 2015 by
nominating a Member State willing to
champion the initiative and develop a
clear time frame with achievable tar
gets.
ASEAN governments to accelerate
the staged development of the ASEAN BTC
ASEAN governments to accelerate
the development of the ASEAN BTC
where the most readied ASEAN coun
tries, that are already enjoying similar
facilities such as the APEC business
travel card, may lead a staged devel
opment.
Member State to work closely with
ASEAN BAC Members, National
Chambers of Commerce and national associations
Member State to work closely with
ASEAN BAC Members, National
Chambers of Commerce and national
associations to develop domestic cri
teria that will determine the eligibility
of applicants of ABTC.

D. Improve on the ease of doing business
in ASEAN
Findings from the ASEAN Competitiveness
Survey and that of other regional studies such
as the World Bank Report on the Ease of Do
ing Business and OECD’s competitiveness
study have indicated the need to address
further facilitation on the ease of doing busi
ness in ASEAN. Examples of some of the im
provements undertaken through national and
a conducive environment for businesses to
operate.
Although there may be disputes on how some
of these regional studies are conducted, it
does not detract from the fact that business
within national and regional level, especially
in reducing the cost of doing business.
As indicated by the achievement of OECD,
economies that rank high on the ease of do
tory processes with strong legal institutions.
Additionally, in countries where business reg
mentation requirements and fee schedules is
easily accessible, the costs to start a busi
ness are much lower.
Especially for the areas which are relevant
to the work of ASEAN BAC, namely ‘Start
ing a Business’, ‘Getting Credit’ and ‘Trading
Across Borders’, the gap between countries
which are meeting the needs of businesses
and those which are still at a level that is low
er could be reduced through sharing of goals
and experiences. This model of sharing and
mentorship has been adopted by other re
gional groupings in which reformed countries
provided technical support to other countries
over a duration of time. The result was an im
provement in the business environment.

Recommendations:
Monitor the annual progress of the
AEC Blueprint
Monitor the annual progress of the
AEC Blueprint with reference to re
gional studies and surveys on the ease
of doing business. Doing so will allow
the progress towards AEC to be easily
compared with other regional group
ings and allow ASEAN and its Member
States to pinpoint chokepoints in the
integration process.
Encourage the model of sharing and
mentorship
Encourage the model of sharing and
mentorship in which reformed coun
tries provide technical support to oth
ers that may not have met the needs
“Starting a Business”, “Getting Cred
it” and “Trading Across Borders”.
E. Continue to Support the Development
and Connectivity of ASEAN and its SubRegions
With the growing trade in the region, the
ASEAN Leaders realise the importance of en
hanced connectivity to further facilitate trade
and hasten economic integration. As such,
during the 15th ASEAN Leaders Summit in
High Level Task Force on ASEAN Connec
ASEAN Connectivity (MPAC).

leaders adopted the MPAC during the 17th
ASEAN Leaders Summit in Vietnam. There
ter Plan foreseen to dramatically improve the
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connectivity among ASEAN member states.

one of the key strategies to enhance physical
connectivity. For this particular project, the
Philippines and Indonesia were chosen to be
realisation.

ited to domestic waters and is envisaged as
a mean to connect the eastern part of ASEAN
where it is largely dominated by water. Philip
RO network locally. Establishing an interna

allow businessmen from both sides access
into new markets. Indonesian entrepreneurs
can tap the Mindanao market which has a
population of 21.5 million. Likewise, Filipino
businessmen can access Sulawesi’s market
of 17.5 million individuals.
Based on the information gathered by the
Philippine Consulate General in Manado,
there is about US$ 154 million worth of com
modities traded between the Philippines and
North Sulawesi in 2010. The establishment

between the two areas.
Recommendations:

RO Initiative and the success of such initiative
could be replicated in other parts of ASEAN.

mined viable based on a study prepared by
the Japan International Cooperation Agency
(JICA). The routes are as follows:
1.
2.
3.
There has been considerable amount of in
terest in the establishment of the Davao City
from business sector based in Mindanao
(Philippines) and North Sulawesi (Indonesia).
The proposed route aims to connect two ma
cross 343 nautical miles of sea. Assuming
that the ship continuously sails at 18 knots,
travel time from Davao City to Bitung would

region between Philippines and Indonesia will
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Elevate the status of existing ports to
an “Entry” or Gateway Port
We urge the support of ASEAN Mem
ber States to elevate the status of ex
isting strategic ports such as Bitung
Port to an “Entry” or Gateway Port
(similar to Makassar, Dumai, Belawan,
Jayapura, Tanjung Perak, Tanjung
Emas and Tanjung Priok.)
Lift the import restrictions at “Entry”
or Gateway Port
We also urge ASEAN Member States
to lift the import restrictions at Bitung
Port for products that include gar
ments, electronic products, shoes,
food and beverage, toys and medi
cine. Lifting of these import restric

the Philippines and Indonesia.

III.

PROMOTE START UPS AND THE
SUSTAINABLE DEVELOPMENT OF MSMES

Recognising that MSMEs are the growth en
gine of ASEAN, the Council supports pro
grammes that are inclusive for the sustainable
development of MSMEs. In addition, ASEAN
BAC acknowledges the recent Chairman’s
Statement made at the 22nd ASEAN Sum
mit, where the Ministers called for the Council
and the other business associations “to take
an active role in undertaking communication
stakeholders within as well as outside the re
gion”.
ASEAN BAC through the support of ASEAN

to identify means of enhancing ASEAN SMEs’
access to relevant information about the AEC
border trade and investment under the AEC.
ed at the 32nd ASEAN SME Working Group
Meeting, which was conducted in Vientiane,
Laos in June this year.

power to empower SMEs, ASEAN BAC is col
laborating with the International Institute for
Sustainable Development (IISD) and the For
UK Government on a project titled, “Maximisgration for ASEAN SMEs”.
A. Establish ASEAN Branding for SMEs
As indicated in the annual ASEAN BAC Sur

could be seen as the key reason for the lim
ited use of preferential provisions in existing
ASEAN economic agreements, particularly by
SMEs.
The intended approach is to set up a mecha
nism to analyse information on AEC develop
SME perspective. SME Agencies in Member
States are to become distribution hubs that
channel relevant information products devel
oped by the project to their SME communi
ties. In an attempt to break down this com
munication barrier and provide AMS with the
correct tools to enhance its SMEs, ASEAN
ASEAN Secretariat to:

comprehensive understanding of the sta
tus and needs for AEC information ser
vices for SMEs;
2. To compile an overview on existing B2B
service providers in all ten ASEAN Mem
ber States.
The role of ASEAN BAC was crucial in the
collaboration as it provided a clear passage
to the private sector. As a key stakeholder in
regional and global supply chains, the partici
pation and collaboration of the private sector
is crucial to the creation of a strong foundation
for the establishment of the ASEAN Econom
ic Community (AEC) in 2015. Recognising
the need to engage the business community
in the process of building a dynamic AEC,
ASEAN engages actively and in many ways in
dialogues with the private sector.

potential of the AEC single market. However,
businesses still feel that they have limited
celerate the establishment of an AEC by 2015,
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SMEs development is recognised as a critical
element towards narrowing the development
gaps amongst and within the Member States.
The Strategic Action Plan for ASEAN SME

start with one or two PIS only.

work for SME development in the ASEAN Re
gion.

The Leaders expects the ASEAN SME
WG to assist SMEs in the process of
ASEAN’s regional economic integra
tion. However, SME WG cannot yet

equate information on AEC to SMEs is two
fold. One reason is that SMEs are impacted
not only by SMEs development programs but
also by many other AEC measures that have
large implications on SMEs. For example,
enhanced trade facilitation measures in the
AEC will ensure that SMEs can enjoy the ben

AEC Communication

Coordination and thus is unable to in
form SMEs on AEC measures that have
implications for SMEs, but are not un
der the purview of SME WG. Further
more, only very limited information from
AEC Monitoring activities is available
and the AEC Communication Plan has
not been implemented so far.

cesses.
However, these measures are not the respon
sibility of SME Working Group and keep
ing track of developments in order to inform
SMEs accordingly is challenging. The second
reason is that reporting on AEC policy mea
sures is usually intended for ASEAN Member
States and administrations and comprises
a lot of information that is quite abstract for
most SMEs. If they read that a certain agree
Member States, they will still not know what
when these will become practical business
reality.
Recommendations:

diseminators for 1-2 PIS
The AEC Information Report proposes
to map all PISs and foresees a lead role
for SME agencies in this process. ASE
sue a modular approach instead and to
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SME WG, as the advocate of SMEs’
interests, should therefore call for a
dialogue with all relevant actors on the
question “How can AEC Monitoring &
AEC Communication be organised in a
way that generates comprehensive and
actionable information for businesses?”
Relevant actors to be involved in the
dialogue are Export Promotion Agen
cies, Investment Promotion Agencies,
SEOM, ASEAN Secretariat, ASEAN
BAC, national Chambers and Com
merce and Industries, business associ
ations and SME Agencies themselves.

identify Regional Cooperation Model

tion portal might seem relatively easy.
However, maintaining the accuracy
and timeliness of information requires
a reliable structure in the background
are involved. Some activities have been
undertaken in this respect, but seem

1. Development of a Guidebook for SMEs
Practical issues to be explored include
the incentives structure in the network
as well as organisational and funding
requirements. The study would use in
sights from the study tour as inputs and
the ASEAN context.

guidebook for SMEs on how to make use
ASEAN’s internal and external FTAs. The
Guidebook will provide an overview of
the agreements that are in place and the

nomic Integration for ASEAN Small and
Medium Sized Enterprises (SMEs)
The progress of ASEAN’s internal and exter
nal economic integration (i.e.. ASEAN+1 free
trade agreements and various new regional
trade arrangements) have not been matched
with active participation by the region’s
SMEs. Surveys conducted by various nation
al and regional think tanks, such as the ADBI

Member States.

tage of FTAs tend to be large and multination

the major barrier to SMEs’ engagement in
was compounded by poor communication
with SMEs. The survey showed that busi
of platforms to promote networking among
SMEs in ASEAN, the opportunity to carry out
business missions to other ASEAN countries,

explaining on how SMEs could export
their products to other ASEAN Member
States and to countries in which ASEAN
has FTAs/EPAs, such as the national in
stitutions to approached, the forms need
ed to satisfy the exporting requirement,
etc.). The project would leverage regional
and national organisations that repre
sent SMEs for help in disseminating the
Guidebook.
2. SMEs Dialogue Forums in 5 ASEAN
Member States
This activity relates to ASEAN BAC to
partner with national Chambers of Com
merce, SME associations and other
stakeholders in conducting a series of
dialogues that would serve two main pur
poses: (1) a platform for SMEs and other
stakeholders to channel their concerns
and aspirations concerning ASEAN’s in
ternal and external economic integration;
(2) the dissemination of information con

led activities.
To answer the problem, ASEAN BAC strategi
support of the FCO in conducting a project to
further enhance ASEAN SMEs. The activity
include:

economic integration initiatives to the
SMEs.
3. Policy Brief
This activity will entail the production of
a policy brief that incorporates inputs
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based SMEs, which would be fed into
the existing ASEAN initiatives pursued by
ASEAN to integrate SMEs in its internal
and external economic integration ini
tiatives. Through the ASEAN BAC, the
recommendations provided in the policy
briefs will also submit formally to ASEAN
Leaders, ASEAN Economic Ministers and
Working Group on SMEs, ASEAN Work
ing Group on Trade in Goods, the ASEAN
Secretariat, etc.).
Recommendations:
sory
Board to assist ASEAN BAC
We urge ASEAN SME WG and the SME
Advisory Board to assist ASEAN BAC in
providing inputs towards the develop
ment of the Guidebook, and assist its
dissemination upon completion to the
relevant stakeholders.
ASEAN Member States to Provide Support to ASEAN BAC
We seek the support of ASEAN Member
States in assisting ASEAN BAC to identi
fy local institutions (I.e. Ministry of Trade,
favoured business associations, etc.) to
partner for the Dialogue Forums to be
conducted.

ASEAN BAC Report to ASEAN Leaders - Brunei Darussalam . 2013

IV.

PROMOTE THE INCLUSION OF YOUTH
AND WOMEN

The Chairmanship of Brunei Darussalam in
mon ASEAN identity and build a caring and
sharing society. And to truly build an integrat
ed ASEAN market, ASEAN BAC reiterated the

Community that achieves enduring solidar
ity and unity among all nations and people in
Southeast Asia.
Similarly, businesses in ASEAN will need to
adapt the same model of being socially re
sponsible to ease through the integration pro
cess and potentially grow regionally to com
pete in neighbouring markets. This rationale
explains on why ASEAN BAC is starting to
explore initiatives, which promote the inclu
sion of youth and women.
Additionally, providing inclusion for youth
and women makes practical business sense.
Currently, youth and women account for

contributing to the economic development of
the region.
A. Promote the Inclusion of Youth
The importance of nurturing the role of the
youth in promoting economic development to
velopment of AEC. It is envisaged that de
velopment of programs, which promote the
inclusion of youth and the fostering of youth
entrepreneurship, will not only boost econo
mies, but also reduce its rate of unemploy
ment. Reducing youth unemployment to half

by 2015 is one of the goals of all Members
States of the United Nations as per adopted
in the Millennium Declaration. It is currently
recorded that over 60 per cent of the world’s

Asia, and that youth unemployment in ASEAN
reached 13.1 per cent as per 2012.
Youth entrepreneurs are inevitably the pio
neers to the next generation of the nation
social and economic development. Entrepre
neurship is precisely what ASEAN Member
States need to reinvigorate their economies.
Youth need to be stimulated with opportuni
ute to the national and regional development.

preneurs associations exist in each Member
State of ASEAN. Sadly, platforms that pro
mote interaction amongst them in which in
formation or experiences are shared are very
limited. The rationale for ASEAN BAC to pro
vide assistance to young entrepreneurs of the
region are to raise their sense of ownership
of ASEAN, and provide them with the infor
mation needed to increase their competitive
edge so they are able to compete in a glo
balised market.
In supporting the developments of youth,
the Council has been active in engaging the
various national Young Entrepreneurs Asso
ciations to encourage them to be connected
regionally by participating in the annual ASE
AN Business Awards, and being involved in
regional forums such as the annual ASEAN
Business and Investment Summit.
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ASEAN BAC participated in the 1st ASE
AN Youth Entrepreneur Seminar and Expo

economic empowerment
We encourage the promotion of mac

the 8th ASEAN Ministerial Meeting on Youth
(AMMY) in May 2013 in Brunei Darussalam,
and the early implementation of the ASEAN
Young Entrepreneurs Festival adopted at the
7th AMMY in Viet Nam in 2011, which serves
as a platform for young leaders to actively
participate in exploring economic opportuni
ties in the region.

tives that support youth economic
empowerment and stronger aggre
nance and regional market, increase
productive investment taking account
in each respective ASEAN Member
States.

Lastly, the Council also participated in the 1st
Establish ASEAN youth associations
cow earlier in the year. The event promoted
the interaction of youth from both regions to
further strengthen its bilateral relationships.
Recommendations:
Include the development of youth
entrepreneurs under the “economic
pillar” of ASEAN
We urge ASEAN to include the devel
opment of youth entrepreneurs under
the “economic pillar” of ASEAN and
lar”.
Foster pro-employment growth and
decent job creation

ment growth and decent job creation
through macroeconomic policies,
employability, labour market policies,
youth entrepreneurship and rights to
tackle the social consequences of the

Promote macroeconomic policies and
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We encourage the establishment
of youth associations of ASEAN to
strengthen their regional ties and pro
vide them a platform in which they can
systematically engage ASEAN Mem
ber States nationally and regionally.
a. ASEAN Member States to en
dorse, support and recognise
the establishment of an ASEAN
Young Entrepreneurs Association
where we urge ASEAN Member
States to recognise a lead Young
Entrepreneur Association from
within their respective country.
b. To establish an integrated com
munity of ASEAN Young Entre
preneurs to further foster net
working amongst ASEAN Young
Entrepreneurs within the region
and beyond.
c. To strengthen engagement be
tween national Young Entrepre
neur Associations within ASEAN,
and to include the development
and future initiatives so their as
pirations could also be absorbed
under the AEC pillar.

B. Promote the Inclusion of Women
Over the course of the last thirty years, al
though the women of ASEAN have made
advancements in health, education and em
ployment, they continue to lag their male
counterparts in contributing to the economy
of the region. The reasons for this are many
and varied, but to continue in this direction
would put in peril ASEAN’s many achieve
ASEAN’s population are women and children,
and where they contribute to the develop
ment of the economy.
Women and children have to be a priority, in
line with the vision to establish an ASEAN
community by 2015. The existence of the
ASEAN Commission on the Promotion and
Protection of the Rights of Women and Chil
dren (ACWC) is a measure to ensure gender
equality where women and children can play
their respective role in the ASEAN building
process.

Member States have national women entre
preneurs associations. The lack of participa
tion of ASEAN women entrepreneurs in asso
ciations is an issue that needs to be seriously
addressed. An association for women entre
preneurs can serve as a medium in sharing
technical and regulatory assistance.
Recognising the contribution of women to
the overall ASEAN community building ef
and adoption of the Terms of Reference of
the ASEAN Women Entrepreneurs Network
(AWEN), which was announced at the 11th
ASEAN Committee on Women (ACW) in 2012.
ASEAN BAC believes that the establishment
of AWEN will further promote the activities
of women entrepreneurs and provide an of
Member States. ASEAN BAC has extended
its willingness to support the development by
engaging the coordinator of AWEN, the Min
(MOLISA) of Vietnam, through its readiness
to include ASEAN BAC’s female Members as
Members of AWEN and to also provide other
support to launch the initiative.

to achieve their full economic potential. The
setbacks faced in the development of women
in business are similar to the challenges of
SMEs, which include lack of access to credit,
lack of Government support and lack of ac
cess to information (especially information
on the process of export). In addition, it was
found that women entrepreneurs often face
the obstacle of social constraints.
In a separate study by the Asia Foundation
and APEC entitled, Access to Trade and
Growth of Women’s SMEs in APEC Developing Economies convened in Malaysia, Thailand, Indonesia and the Philippines; it was
found that 55 per cent of women entrepre
neurs are not members of any business asso

Recommendations:
Include women entrepreneurs under
the “economic pillar” of ASEAN
Similar with the recommendation for
the Inclusion of Youth, we urge ASE
AN to include women entrepreneurs
under the “economic pillar” of ASEAN
pillar”.
Conduct ASEAN-focused studies
or surveys on the role of women in
business and entrepreneurship
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We encourage the conduct of ASE
role of women in business and entre
preneurship, as current available data
is either for Asia wide or only available
for selected ASEAN Member States.

Engage with the national women entrepreneurs association to increase
membership and raise awareness on
AEC
We urge ASEAN Governments to en
gage the national women entrepre
neurs association to work closely with
them in developing programs aimed
at: 1) increasing the membership
numbers and 2) educating Members
on how to take advantage of AEC.
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V. STRENGTHEN INTERACTION WITH ASEAN, DIALOGUE
PARTNERS AND STRATEGIC PARTNERS
Apart from ASEAN BAC’s regular annual
consultations with the Leaders and the
AEM, this year marks both the Council’s
and ASEAN’s willingness to deepen
its engagements. In the lead up to the
consultation with the Leaders, ASEAN BAC
have engaged with ASEAN to provide up to
date progress of activities, through the Senior
SME Working Group (SME WG). ASEAN BAC
also attempted to engage the 17th ASEAN
Finance Ministerial Meeting (AFMM) but was
unsuccessful in securing a consultation with
AFMM.
Since the work of ASEAN BAC increase into
areas that at times cut across ministries, the
Council sees the need for annual consultation
with ASEAN related platforms such as the
SEOM and the SME WG, as well as the
AFMM. It is hoped that under Myanmar’s
Chairmanship in 2014, ASEAN BAC will begin
its annual consultation with the AFMM and
other related ASEAN platforms.
Additionally, ASEAN BAC has also further
deepened its engagements with national
chamber of commerce and industries in the
region and beyond.
Through its
participated
delegates in
includes the

members ASEAN BAC have
directly as speakers and as
several business platforms that
ASEAN EU Business Summit in

Youth Summit in Moscow last May 2013,
St Petersburg and the ASEAN China Youth
Entrepreneurship Symposium in Brunei
Darussalam in May 2013.

Most recently, ASEAN BAC was involved
in events in Jakarta and Manila organised
respectively by KADIN (Indonesian Chamber
of Commerce and Industries) and the
Philippines Chamber of Commerce and
Industries (PCCI).
Both events allowed
ASEAN BAC to be involved in discussions
on ASEAN and further promote AEC to local
businesses.
In addition, ASEAN BAC aims to deepen
its relationships with ASEAN’s 12 Priority
Integration Sectors (PIS) by formally engaging
the recognised regional associations. The
progress of several PIS has been relatively
slow and is inadequately monitored. We
strongly believe engagement of regional
associations will allow ASEAN BAC to better
position itself in amassing the ambitions of
industries.
ASEAN BAC is widening its engagements
with the various business councils, clubs
response to the request made by the AEM at
the 2012 Consultation in which ASEAN BAC
engagement with the private sector, the
Council have taken a proactive approach to
engage other ASEAN+1 Business Councils.
The 2012 ASEAN Business and Investment
Summit conducted in Phnom Penh, was the
informally
Councils.

with

other

ASEAN

Business

Building on the initial momentum, ASEAN BAC
through the support of the Chairmanship of
Brunei Darussalam has called for the 1st Joint
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Consultation Meeting of ASEAN Business
Councils, which was convened prior to the
AEM Meeting on 18 August 2013. The kick

BAC Members to assist in carrying out
the task to socialise ASEAN and AEC to
national businesses.

councils present to understand the history,
aims and direction of its counterparts. The
Meeting also allowed business councils to
align their recommendations for ASEAN, as
well as act as meeting point in which councils
are able to collaborate on future projects.

Further recognise ASEAN BAC as the

on strategic partnerships with reputable
organisations to carry out its mandate and
tasks. In addition to strategic partnership
with ERIA and LKYSPP, ASEAN BAC has
also established partnerships: with KPMG
to administer the 2013 ASEAN Business
Awards to identify the most admired ASEAN
enterprises, and Indah Sejahtera Development
and Services (ISDS) to revamp the ASEAN
BAC’s website and to develop online forums
to cater the needs of ASEAN’s SMEs, youth
and women entrepreneurs, as well as that of
businesses as a whole.
Recommendations:

with other ASEAN related platforms
AEM to assist ASEAN BAC in engaging
other AEC Working Groups and provide
further support for the Council to engage
the AFMM especially for areas outside its
jurisdictions.
Encourage national chambers and
business associations to engage with
appointed ASEAN BAC Members
ASEAN Member States to encourage
national
chambers
and
business
associations to engage appointed ASEAN
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ASEAN Governments to fully support
and Leaders; further supporting ASEAN
BAC role as lead in engaged consultation
with ASEAN+1 business councils to align
common goals for reporting to AEM and
Leaders.
Develop a joint communication plan
on AEC ASEAN BAC and ASEAN to
develop a joint communication plan on
AEC.
The development of such plan will
ensure that information shared in various
platforms is consistent and applicable for
businesses

VI.

CONCLUSION

The activities and recommendations proposed
by ASEAN BAC in this report serve to highlight
critical areas that need to be achieved by
years of the AEC. In carrying out its mandate,
ASEAN BAC needs the full support of ASEAN
to respond to recommendations addressed in
this report.
The additional consultations provided
to ASEAN BAC in which some of these
concerns have been relayed have been
greatly appreciated. The Council is eager to
receive the full endorsement of the Leaders
for the recommendations laid out in this report
that may be useful, and to work together on

We acknowledge that recommendations
addressed in this report may not be a quick
policy initiatives, structural reform and the
political will to implement them nationally.
The Council is prepared to cooperate with
ASEAN Governments in realising these
recommendations and to further reach out
to the region’s dynamic private sector in
ensuring deeper understanding of ASEAN
and the AEC.

of the Leaders to harness business views
and concerns on the region’s pressing policy
issues and its commitment to respond
positively.
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App en d ices

Appendix A

The Use of FTAs by Private Sector in ASEAN
Lili Yan Ing, Ikumo Isono and Yoshifumi Fukunaga1
Executive Summary
Economic Research Institute for ASEAN and East Asia (ERIA) in collaboration with ASEAN Business
Advisory Council (ASEAN BAC) and national think tanks conducted surveys on the usage of free
trade agreements (FTAs) by the private sector. The surveys cover 630 exporting or importing
across ASEAN Member States countries. The surveys were complemented by interviews and focus

focus group discussions were organised instead of surveys.
The surveys started in April 2013 throughout August 2013, with the Final Report scheduled to
collaboration between ERIA and ASEAN BAC, and is only intended to be used for the 2013 ASEAN
BAC Report to the Leaders: Moving Ahead Together.
Key Findings

manufacturing sector, ASEAN Free Trade Agreement (AFTA) has the highest usage of 32 per cent
for exports, while ASEAN China Free Trade Agreement (ACFTA) has the highest usage of 33 per
cent for imports. In the services sector, AFTA has the highest usage of 36 per cent for imports. This
translates to an overall relatively low usage of FTAs, and the main are twofold.

perceived to be increasing
reasonable, the procedure to obtain COOs is perceived to be quite cumbersome
2. Limited information about FTAs.

1The authors thank Shujiro Urata for his comments on earlier drafts and Robertus Herdiyanto and Riandy Laksono for their assistance. Correspondence: liliyan.ing@eria.org
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Key Recommendations

think tanks and ASEAN BAC, we propose the following quick win actions to increase the use of
FTAs by the private sector.

b. Adopt a common rules of origin (ROO)
2. Improve the quality of government websites and help desks; raise the knowledge and skills
communication, apart from government websites (e.g. mobile phones) to disseminate the
information about FTAs.

would be in absence. However, it is for the ASEAN Member States, in collaboration with chambers
FTAs by the private sector.
1. CONTEXT
The last two decades have witnessed how free trade agreements (FTAs) have surged in Southeast
Asia, how they have evolved and how they have embraced its trading partners mainly in East Asia.

states.
East Asian countries (ASEAN+ its 6 trading partners) have enacted as many as 156 FTAs to date
(Asian Development Bank, Asia Regional Integration Center). ASEAN have engaged in no less than

In November 2011, ASEAN initiated to form Regional Comprehensive Economic Partnership (RCEP)
that is essentially aimed to level up the quality of ASEAN+1 FTAs. The members consist of ASEAN+6
FTA partners. The growing number of FTAs and Economic partnership lead us to questions:

How do businesses use of FTAs?
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(or eliminated), would promote trade between FTA partners, while they may reduce trade between

FTAs would promote FDI, when FTAs have provisions (or an investment chapter) on FDI, which
could improve FDI environment.
While the overall trade and investment performance of ASEAN have improved in recent years, there
is considerable room for further improvement of trade, services and investment, particularly in trade
and investment processes and procedures in individual countries in order to optimize the use of
regional cooperation. This leads us to a question: What are the types of government support or
private sector’s involvement that can optimise the use of FTAs?

Objective

Survey design

restaurants and retails; ICT and constructions) across ASEAN countries. The data on exporting and
the manufacturing sector. The samples are selected with consideration on size, ownership, location
2

The surveys are led by CICP Cambodia, LPEM Indonesia, NERI Lao, YIE Myanmar, MIER
Malaysia, PIDS Philippines, SIIA Singapore, Chulalongkorn University Thailand, and CIEM Vietnam.
focus group discussions were organised instead of surveys.

2
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2.

KEY FINDINGS

Manufacturing sector

FTAs by agreement.3 Generally, the pattern of relatively high usage of FTAs is generally determined
by the intensity of exports and imports between countries. The usage of FTAs in ASEAN apparently
follows this pattern.

the other FTAs is mainly driven by the fact that ASEAN is the main export destination for ASEAN
countries. ASEAN contributed 26 per cent to total value of exports of ASEAN countries to the world
in 2011. In addition, businesses are relatively more aware and familiar with the procedure of AFTA

The usage of ACFTA and AKFTA for exports is also relatively higher compared the other FTAs with
the usage of 21 per cent and 15 per cent, respectively. Meanwhile, only 5 per cent of the total
is expected due to the fact that Japan has formed bilateral FTAs with most of ASEAN countries,
ASEAN countries to India is relatively lower than that of exports of ASEAN to its other main trading
partners, namely China, Korea, and Japan. The share of exports of ASEAN countries to India was
only about 3 per cent of total ASEAN exports to the world in 2011. In Cambodia, Laos and Myanmar
(CLM), on average, the usage of FTAs for exports is about half of the average of that of other ASEAN
is only about 1.5 per cent or less.

Moreover, the use of FTAs is rather concentrated in certain products. For illustration, the survey
about 18 per cent and 10 per cent, respectively, to the total use of FTA COOs in Indonesia. It
also reveals that the use of FTA COOs is concentrated in Machinery and Pharmaceuticals, which
contributes 13 per cent and 12 per cent, respectively, to the total use of FTA COOs in Thailand.4
3 Previous studies assert that across 6 ASEAN countries (Indonesia, Malaysia, the Philippines, Singapore, Thailand and Vietnam),
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Table 1. The survey results of the use of FTAs by the private sector
in the manufacturing sector

Note:

export processing zone, free trade zone and special economic zone are excluded in the total
necessitate for them to obtain FTA COOs).
2. The interpretation of the number 32 in the table: on average, 32 per cent of the total exporting

4. Please note that the magnitudes of the usage of FTAs could be higher if we control the number

which contributed 13 per cent to the total value of imports of ASEAN from the world in 2011,
ACFTA has the highest usage by the private sector in ASEAN. It illustrates that 33 per cent of total

hope. The threat is that China may seize shares of the ASEAN domestic market with its relatively
competitively priced products and the hope is that ASEAN could get relatively cheaper materials.
Thus, an increase in the use of ACFTA for imports may not necessarily be a negative sign for trade
(Ing (2011) for the case of Indonesia using ACFTA). Meanwhile, ASEAN is the largest import origin
for ASEAN, which contributed to 23 per cent of total value of imports of ASEAN in 2011, but only
The use of AKFTA for exports in ASEAN is about 8 per cent, while that of the other FTAs is less than
5 per cent.
4

Trade of Brunei, 2013).
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Services sector
Table 2 shows that in the services sector, the use of FTAs is also relatively moderate. Interestingly
the magnitudes of the use of FTAs in ASEAN in the services sector are similar to those in the
manufacturing sector.5

Table 2. The survey results of the use of FTAs by the private sector
in the services sector

Note:
is 46.
2. The interpretation of the number 36 in the table: on average,

3. The summation of the use of FTA COOs does not necessarily
have more than one FTA COOs.
The main reasons for a relatively moderate number of the use of FTAs in both manufacturing and
second is the limited information about FTAs, which will be discussed in sections 2.1 and 2.2,
respectively.
2.2.

Reasons for a relatively low usage of FTAs

rates and FTA preferential rates; and the costs are due costs of obtaining COOs.
5
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rate of original ASEAN members was relatively low which was ranged between 7 per cent in 2005

margins extracted from a preferential treatment seem to be very limited. For example, the average

Lying on that, it is often the case that attempting to bring a shipment through customs under an

increasing as indicated in the interviews and focus group discussions.
(ii) Costs of FTAs: costs of obtaining FTA COOs
6 If we cannot

First, the costs and procedures of compliance to obtain COOs are perceived to be relatively high
to be reasonable across ASEAN countries, concerns regarding the costs of applying for COOs

Second, the ROO is perceived to be relatively high to achieve as indicated by interviews. One of
AKFTA while for ACFTA the general rule is RVC (40) and for AIFTA the general rule is the dual rule,
RVC (35)+CTSH, which is considered the most restrictive as both rules need to be complied with.
generally intended to encourage better utilisation of the FTA. ATIGA uses RVC (40) or CTSH which

that inputs pass origin criteria. ATIGA further also allows a partial accumulation, if at least 20 per
cent of the RVC comes from the member countries. As a result, more products are allowed to obtain
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FTA COOs (Fukunaga and Isono, 2013).

trade zones or under special arrangements with tax incentives. Most of ASEAN countries had been

FTAs.
2.2.2. Limited information about FTAs

However, on average, more than 60 per cent and about 70 per cent of respondents across countries
in the manufacturing sector and the services sector, respectively, claim that the information about
FTAs and how to use them is still limited or very limited. Government website is claimed as the
top sources to obtain information about FTAs, including the procedures and costs of FTAs. Freight
forwarding companies are the second source for information about FTAs. In certain countries, such
the other 30 per cent are requested by the trading partners. In Myanmar, interviews indicate that
FTA is even still perceived as another appearance of trade restrictions.

do not know or have limited knowledge about FTAs and claimed that they never used any FTAs, yet

3.

POLICY RECOMMENDATIONS

think tanks and ASEAN BAC, we propose the following quick win actions to increase the use of
FTAs by the private sector.

agencies to carry out NTM reviews

common levels of openness); and second, improve both the levels of openness and the coverage
of sectors that have high value added and strong regional production network.
6. On a number of products, particularly either for safety-use products, protected-sector products or high-end products, applied
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consider organising the collection of NTM data according to the multilateral template and using the
data to produce a report on NTMs and use this as one of evaluation mechanisms to manage NTMs
in the Southeast Asia. Later on, this could then be extended to RCEP members.
(ii) Adopt a common Rules of Origins

the ASEAN+1 FTAs due to restrictive ROOs, especially those in ACFTA and AIFTA. This approach is
important for improvement in production networks.
At the same time, ASEAN should continue simplifying the administration of restrictiveness in
ROOs. While a high level of similarities is observed in the ASEAN+1 FTAs, there remain substantial
Potential RCEP members should consider applying common ROOs in the RCEP to the existing

implemented across ASEAN countries.
3.2. Improve the quality of the government websites and help desks
One priority should be to improve the service quality of government websites and help desks at
authorities issuing COOs. The websites and help desks should act as a front line in dealing with FTA
regulations and policies for traders. Improvements should cover both hard and soft infrastructure
providing detailed information on COO requirements online, or publicly available, along with the
costs of obtaining COOs and the departments that are responsible for issuing COOs, as well as the
individuals in charge and their contact details.
Second, the help desks and/or other units related to issuing COOs and/or providing information on
COOs should be adequately trained to respond to basic questions relating to FTAs, trade agreement

In addition, the information about FTAs could also be disseminated through other accessible means
such as mobile phones or other communication devices.
Last, national chambers and business associations play important roles in disseminating information
about FTAs and providing inputs for the governments in designing trade agreements. The majority
promote the use of the existing FTAs and any new FTAs.
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4.

CONCLUDING REMARKS

they would be in absence. However, it is for the governments, in collaboration with chambers of
by the private sector.7

-
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Appendix B

2013 ASEAN BAC Survey on ASEAN Competitiveness
Marn-Heong Wong and Andre Wirjo, Lee Kuan Yew School of Public Policy
A.

Background

The ASEAN Business Advisory Council (ASEAN BAC) partnered with the Lee Kuan Yew School
of Public Policy, National University of Singapore for the third time to conduct the 2013 ASEAN
BAC Survey on ASEAN Competitiveness across all ten Member States between May and August

ASEAN policy initiatives to form an ASEAN Economic Community (AEC) by the end of 2015.
Respondents included businesses that were respondents to the past two waves of the Survey,
past nominees of ASEAN BAC’s ASEAN Business Awards, as well as businesses that had been
possible, potential respondents could choose to be interviewed in any of the national languages of
Economic Ministers at their consultation session with ASEAN BAC on September 2013 in Bandar
Seri Begawan.

502 usable responses were collected at the end of the survey period. Indonesia, Singapore,
Thailand and Vietnam together contributed approximately 72 per cent of the respondents (Figure
1(a)). The higher share of respondents from these states was partly by design, as these are the larger
economies by population size and/or GDP.

200 employees respectively.1

1The Survey Project Lead Researcher is Dr. Marn-Heong Wong, Assistant Professor at the Lee Kuan Yew School of Public Policy.
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years (Figure 1(d)).

(% of Respondents)
a. Respondent location

b. Firm size

c. Foreign equity ownership

d. Firm age

Source: Authors’ calculations based on survey data

i. Export
About 45 per cent of businesses in the sample indicated that they exported to other countries

level of foreign ownership.

undertake export activities.
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More than 60 per cent of exporters indicated that they exported to at least one ASEAN country

(% of Respondents)

Source: Authors’ calculations based on survey data
ii. Outward FDI
Close to a quarter of businesses in the sample undertook outward foreign direct investment

Vietnam to 47 per cent for Singapore.

is lower the higher their level of foreign ownership.

a high or very high constraint for their businesses to undertake OFDI relative to large enterprises
(23 per cent).
Close to 70 per cent of businesses undertook OFDI in at least one other ASEAN country in
establishment of branches/ subsidiaries was the most common form of OFDI, as indicated
by 75 per cent of respondents. Joint ventures with local companies in other ASEAN countries
appeared to be less favoured form of OFDI, as only 46 per cent of respondents indicated that
they were involved in it.
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(% of Respondents)

Source: Authors’ calculations based on survey data
Firms not engaged in international activities
34 per cent of businesses that did not export and/or undertake OFDI indicated that they planned to

factor between businesses that had not internationalized but planned to engage in international
activities over the next three years and those that did not plan to do so. 70 per cent of businesses in
the former category indicated that their organizations were aware of ASEAN’s plan to form an AEC,

Of the respondents that did not plan to internationalize over the next three years, a quarter were
from Indonesia. Thailand, Vietnam and Brunei together contributed another 50 per cent. By equity

The most common main reason for not planning to internationalize over the next three years, as
given by 65 per cent of the respondents, was their intention to focus on the local market. Financial
constraint came in a distant second, as indicated by 17 per cent of the respondents, which comprise
Other reasons given included greater competition abroad, complex regulations, lack of knowledge
made by the local unit.
C.

ASEAN’s competitiveness for investments

collate their perspectives on ASEAN’s competitiveness for investments and their assessment of the
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based on this group of businesses.
ASEAN’s investment attractiveness in the global economy
57 per cent of businesses that undertook export and/or undertook OFDI activities or planned to do

and Indonesia among the more frequent choices (Figure 4). This proportion was much higher than

Business Outlook Survey conducted by the American Chamber of Commerce of executives of US
companies based in ASEAN countries (AmCham in Singapore 2013) (henceforth referred to as the
‘AmCham Survey’).
The share of respondents stating China as the most attractive investment destination was 17 percent
rising production cost on its attractiveness. Indeed, China dropped out of the top spot for the very

cost Asian countries which included Cambodia and Vietnam. The AmCham survey, however, found
that US companies’ enthusiasm for diversifying investment or business from China into ASEAN had
lessened compared with 2012.

(% of respondents)

Source: Authors’ calculations based on survey data
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per cent), relative to their small counterparts (14 per cent), favoured China as the most attractive
investment destination. However, it is interesting to note that the share of respondents from large
enterprises selecting an ASEAN country as the most attractive investment destination in the 2013
Survey was three times those selecting China, as opposed to the previous two Surveys where the
share of large enterprise respondents selecting an ASEAN country were about the same as those

selecting a country outside of ASEAN and China.
D.

Investment attractiveness among ASEAN countries

invest or increase investments in at least one ASEAN country (including the country in which they
invest in Singapore, Malaysia, Indonesia and Thailand. This is followed by Myanmar (38 per cent)
and Vietnam (36 per cent) (Figure 5).
The share of businesses planning to invest in ASEAN Member States was considerably higher than
survey, Indonesia was the top destination, followed by Vietnam, Thailand, Myanmar and Malaysia.
In the A.T. Kearney report, the top ASEAN destinations were Singapore, Thailand, Indonesia and
Malaysia.
The attractiveness of each ASEAN member economy for investments was also rated by respondents
on a scale of 0 (very low) to 10 (very high). Thailand received the highest rating of 6.25. This was
Respondents were more likely to give higher rating to the country where they were based.

cost production facilities, as indicated by more than half and about a third of the respondents
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Figure 5: ASEAN Member States that organisations plan to invest in over the next three years;
Attractiveness ratings by ASEAN country
(Ratings / % of Respondents)

increase investments while value within the bar shows respondents’ average rating on the investment
attractiveness of each country. (2) Each respondent was allowed to select multiple responses.
Percentages do not sum up to 100%.
Source: Authors’ calculations based on survey data
ASEAN as an integrated investment destination
48 per cent of respondents indicated that their organisation planned its investments over the next
three years in ASEAN Member States by considering the investment attractiveness of the ASEAN

where 54 per cent of US companies based in ASEAN Member States indicated that they had an
ASEAN regional strategy based on the AEC’s goals.

cent).

ASEAN Secretariat (2013) that businesses held the view that ASEAN could do more in organizing
promotional activities to stimulate interests and awareness through the media. They also felt that
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others.
Figure 6: Organisation’s consideration of ASEAN’s investment attractiveness as a whole in
planning investments in ASEAN Member States
(% of Respondents)

Source: Authors’ calculations based on survey data
E.

Business perceptions of ASEAN economic integration

ASEAN economic integration as a threat or as an opportunity
More than half of the respondents considered ASEAN economic integration to pose a low or very

with some degrees of foreign ownership (62 per cent). The higher the level of foreign ownership, the
low threat for their businesses.
Close to 60 per cent of the respondents considered ASEAN economic integration to be providing
high or very high opportunity for their organizations (Figure 7b), giving the opportunity level an
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Figure 7: Organisation’s view of ASEAN economic integration as a threat and as an opportunity
a. Threat
b. Opportunity
(% of Respondents)

Source: Authors’ calculations based on survey data
Satisfaction level with AEC Blueprint implementation

the AEC Blueprint, giving it an average rating of 3.11 (on a scale of 1 to 5). Their level of satisfaction

(3.36), protection of investors and their investments (3.30) and promotion of joint investment

information had been among the least satisfactory areas rated by businesses over the last two
waves of the Survey.
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Figure 8: Satisfaction level of organizations with the overall implementation of AEC Blueprint and
by 16 selected policy areas
(Ratings)

Source: Authors’ calculations based on survey data

Competitiveness, which collated responses from businesses across all ten ASEAN Member States,

Around one third of businesses did not engage in export or OFDI activities and had no plans to do

activities.
Investor interest in ASEAN Member States remains strong. More than half of the businesses that
had internationalized or planned to do so within the next three years indicated an ASEAN Member
percent planned to invest or increase investments in an ASEAN country over the next three years.
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There is encouraging sign that a growing number of businesses have an ‘ASEAN strategy’ that view
ASEAN’s attractiveness as a whole in planning their investments in ASEAN countries. Close to half
of the businesses took into account ASEAN’s overall attractiveness in their investment plans, up

The majority of businesses perceived ASEAN economic integration to present more of an opportunity

the AEC Blueprint. Their level of satisfaction across 16 selected policy areas were all slightly above

with businesses on AEC initiatives and dissemination of information on AEC initiatives had been
among the least satisfactory areas rated by businesses over the last two waves of the Survey.

to ASEAN:
(1) While there has been a rise in the number of businesses viewing ASEAN as an integrated
investment destination, more than half of the businesses still considered only the attractiveness
of individual ASEAN country or neighbouring groups of ASEAN Member States in planning their
pronged approach:

potential of economic integration.
ii. The second is to continue to intensify its engagement with the business community, through
the dissemination of information and consultation with business on AEC initiatives, which have
the least satisfactory areas of AEC Blueprint implementation.

i
the number of employees and does not take into account other possible dimensions such as threshold revenue.

ii
the composition of respondents in the two surveys and might not indicate a change over time.
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of ASEAN economic integration as a threat to their businesses and alert them to the opportunities
from an AEC.

investment activities at this point in time, ASEAN should also step up measures to facilitate
constraints, enhance their understanding of overseas markets and improve their capabilities,
which requires less resources compared with OFDI. This will enable them to participate fully in
the AEC and strengthen AEC’s pillar to achieve equitable economic development.

References
American Chamber of Commerce (AmCham) in Singapore, 2013. 2014 ASEAN Business Outlook Survey, Singapore, August 2013.
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Appendix C

List of Strategic Partners 2013
enrichment. NUS’ transformative education
includes programmes such as student ex
change, entrepreneurial internships at NUS
Overseas Colleges, and double degree and
joint degree programmes with some of the
www.lkyspp.nus.edu.sg

Lee Kuan Yew School of Public Policy
(LKYSPP)
Project: ASEAN BAC Survey on ASEAN
Competitiveness (2013)
ASEAN BAC continues to collaborate with
LKYSPP for a survey on ASEAN Competi

opportunities and challenges to realise their
potential. The learning experience is com
plemented by a vibrant residential life with
avenues for artistic, cultural and sporting
pursuits. Over 37,000 students from 100
countries further enrich the community with
their diverse social and cultural perspec
tives.
NUS has three Research Centres of Excel

survey is to provide sector feedback to the
ASEAN governments, most especially in
prioritizing the implementation of related
ASEAN working groups work plans. The
survey tracks business sentiments towards
the attractiveness of ASEAN to trade and
AN Economic Community (AEC) Blueprint
implementation.

A leading global university centred in Asia,
the National University of Singapore (NUS)
fers a global approach to education and re
search with a focus on Asian perspectives
and expertise.
Its 16 faculties and schools across three

institutes and centres. It is also a partner for
Singapore’s 5th RCE. The University shares
search institutes and centres. Research ac
tivities are strategic and robust, and NUS
engineering, life sciences and biomedicine,
social sciences and natural sciences. Major
research thrusts have been made recently in
cancer and translational medicine; interac
tive and digital media; and the environment
and water. The University also strives to
create a supportive and innovative environ
ment to promote creative enterprise within
its community.
NUS is actively involved in international
academic and research networks such as
(APRU) and International Alliance of Re
search Universities (IARU).
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www.eria.org
www.iisd.org

Economic Research Institute for ASEAN
and East Asia (ERIA)
Project: Utilisation of ASEAN+ 1 Free Trade
Agreements (FTA)
ASEAN BAC is partnered with ERIA for a
study on the Utilisation of ASEAN Plus 1
(ASEAN+1) Free Trade Agreements (FTA).
Utilization of ASEAN Plus 1 Free Trade
Agreements is a project to stock takes of
the bottleneck issues faced by private sec
tor in utilizing the ASEAN+1 FTAs, with a
view to support the development process
of the Regional Comprehensive Economic
Partnership (RCEP).

International Institute for Sustainable Development (IISD)

al Economic Integration for ASEAN SMEs.
ASEAN BAC is in partnership with IISD in
developing proposal aimed to regionalize
ASEAN SMEs. The background of conduct
ing this activity is to recognize the need and
importance for SMEs to be internationalized
should AEC is to be achieved.

The International Institute for Sustainable
ERIA works very closely with both the
ASEAN Secretariat and 16 Research Insti
tutes to undertake and disseminate policy
research and provide analytical policy rec
ommendations to Leaders and Ministers at
their regional meetings.
ERIA will intellectually contribute to the

from Trade/Investment to SMEs, Human
Resource development, Infrastructure, En
ergy, etc. ERIA’s main task will be to provide
the policy analyses and recommendations
to Leaders/Ministers in strong partnership
with the ASEAN Secretariat and existing re
search institutes. Capacity Building aimed
at strengthening policy research capacities
especially in the less developed countries is
another important issue for ERIA.

national public policy research institute for
sustainable development.

land Commission’s Our Common Future in
been superseded by a more compelling or
manity’s shared goals. At its simplest level,
any form of development that is not sustain
able contains the seeds of its own destruc
tion. For development to be sustainable, it
must not only generate wealth: it must also
advance social justice, reduce and eventu
ally eliminate poverty, and remain within the
limits imposed by ecosystem and resource
resilience.
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to gain professional experience around the
professionals lay the foundations for suc
cessful careers in national and international
markets.
GIZ
Project: ASEAN Branding Project for SME.

crease SME awareness of ASEAN and the
ASEAN Economic Community (AEC) by
conducting studies on 1) AEC Information
for SMEs and 2) B2B activities in ASEAN.

www.kpmg.com

KPMG
Strategic Partner of the 2013 ASEAN Busi
ness Awards
velopment and employment promotion;
governance and democracy; security, re
construction, peace building and civil con
and basic education; and environmental
protection, resource conservation and cli
mate change mitigation. We also support
our partners with management and logis
tical services, and act as an intermediary,
balancing diverse interests in sensitive con
texts. In crises, we carry out refugee and
emergency aid programmes. As part of our
services, we also second development ad
visors to partner countries.
Through programmes for integrated and
returning experts, we place managers and
specialist personnel in key positions in part
ner countries. We also promote networking
and dialogue among actors in international
cooperation. Capacity development for

programme participants diverse opportuni
made. We also give young people a chance

ASEAN BAC is in partnered with KPMG to
ensure the high quality and independency
of ASEAN Business Award 2013. KPMG ad
ministered the implementation of the nomi
nations, assessments and selections. Com
panies shortlisted by KPMG will be brought
to the attention of an independent judging
panel comprising of top ASEAN business
leaders, economists and academics.

providers of audit, tax and advisory servic
es. They operate in 156 countries and have
more than 152,000 people in all member
to the complex business challenges facing
our clients. We adopt a global approach
spanning professional disciplines, industry
sectors and national borders.
We are organized around our Audit, Tax and
Advisory practices. Audit is an independ
ent service that enhances the reliability of
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information used by investors and other
stakeholders. Attitudes to tax are chang
ing. Organizations of all sizes are ever more
exposed to new trends in tax regulation,
not just locally but globally. Advisory works
with the world’s leading organizations to
create and protect the sustainable value of
the areas of Management Consulting, Risk
Consulting and Transactions & Restructur
ing.

www.i-s-d-s.com

Indah Sejahtera Development and Service
(ISDS)

basic competency.
In October 2011, Indah Sejahtera got the
in the Government Tenders. ICTAB status is
the requirement to ensure that Government
ICT Projects are carried out successfully by
competent ICT vendors. As such, The Au
of Brunei Darussalam (AITI) has developed
the ICT Accredited Business (ICTAB) initia
tive for ICT businesses to be accredited as
a prerequisite before participating in any
Government ICT tender projects. This is fur
the businesses’ local ownership structure,
ties.

ASEAN BAC in partnered with ISDS to de
sign and develop an ASEAN BAC website
that acts as a portal for all the related ASE

Indah Sejahtera Development & Services
Sdn. Bhd. (ISDS) is a 100% Bruneian owned
company registered under companies act in
by an excellent management team. Indah
Sejahtera is in the business of providing In
formation Technology Services to both the
Government Departments and Private Sec

In September 2010, Indah Sejahtera at
tained the AAB Status which is one of AITI’s
through accreditation of Brunei Darus
salam’s home grown ICT industry business
es. This accreditation provides that Indah
Sajehtra maintains a minimum level of Tech
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Appendix D

List of Recipients of 2013 ASEAN Business Awards
CRITERIA LARGE
CSR

Employment

Growth

Innovation

CRITERIA SME
CSR

Employment

Growth

Innovation
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ANNEX I

ASEAN Business Advisory Council
“Moving. Ahead. Together.”

H.E. Pehin Lim Jock Seng
AEM Chair 2013

Brunei Darussalam

Your Excellency Pehin Lim,
ASEAN BAC would like to take the opportunity to praise the achievement of the ASEAN govern

conducive environment for business and investment.
As stated by the ASEAN Chair during the recently held 22nd ASEAN Summit in Brunei Darussalam,
“the total trade of ASEAN grew by 16.8%, from US$2.05 trillion in 2010 to US$2.4 trillion in 2011, as
the same period. ASEAN also continued to attract foreign investors, generating a record US$114

By the end of 2012, growth of ASEAN’s economies was recorded at an estimated 5.2 per cent; pro
jecting an undeniably strong economic outlook for the ASEAN region. We are certain that supported

In 2013, ASEAN BAC focused its activities to support the action plan of the Chairmanship of Bru
nei Darussalam as well as assist ASEAN Governments and businesses to prepare for the ASEAN
Economic Community (AEC). In doing so, ASEAN BAC is currently undertaking three key main de
liverables which are focused on: Strengthening Regional Economic Integration & Expanding Trade;
MEs); and Promoting the Inclusion of Youth and Women.

port to the AEM, has captured the aspirations of businesses operating in the most vibrant market as
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lighted recommendations are aimed to accelerate the deepening of regional economic integration
from all layers.
MSMEs continue to play a large role in driving the economies of ASEAN. In recent times of uncer
tainties and economic downturn in other parts of the world, the MSMEs of ASEAN have remained
resilient and continued to be the engine of growth and prosperity. Currently, ASEAN BAC is in the
midst of developing a Guidebook and is partnering with national chambers of commerce and indus
tries to conduct several capacity building workshops aimed at increasing the awareness of ASEAN
related FTAs for the MSMEs.
ASEAN BAC supports the goal of economic integration with the various Dialogue Partners through
existing FTAs and through the rapid development of the Regional Comprehensive Economic Part
nership (RCEP). Harnessing the progress and the socialisation of these partnerships will provide
ASEAN Governments that such success could only be reached if the frequency of national and re

work and engaging the youth and women entrepreneurs of ASEAN. Given that youth and women
Member States, they play a large role in contributing to the economic development of the region,
and should be included in the structure of the AEC pillar.
In addition, ASEAN BAC aims to deepen its relationships with ASEAN’s 12 priority integration sec
tors (PIS) by formally engaging the recognised regional associations. The progress of several PIS
has been relatively slow and is inadequately monitored. We strongly believe engagement of regional
associations will allow ASEAN BAC to better position itself in amassing the ambitions of businesses

We are also delighted to report that the Council has addressed the request of the AEM in 2012

which it was attended by 15 business councils and associations. The Meeting was a proven suc
cess as it allowed the councils to coordinate and align the various objectives.

to achieve an integrated AEC by the end of 2015. We are aware that these issues are not a quick
reform and the political will to implement them nationally.

AEC. ASEAN BAC’s consultation with the Leaders, AEM, SEOM and various working groups has
provided a chance for the voices of businesses to be heard. We sincerely hope that our voices are
heard and our recommendations are adopted for further action.

MOVING . AHEAD . TOGETHER

Once again, we thank you for your kind attention, for giving ASEAN BAC the opportunity to raise its
concerns and for your endless support.

Sincerely,

Fauziah DSP Hj Talib
ASEAN BAC Chair 2013
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ANNEX II

ASEAN Business Advisory Council
“Moving. Ahead. Together.”

4 July 2013
H.E. Dato Paduka Lim Jock Hoi
ASEAN SEOM Chair 2013
Permanent Secretary
Brunei Darussalam

Your Excellency Dato Lim,

in the very best of health.

number of engagements with the various stakeholders of ASEAN. ASEAN BAC believe that these

A.

Progress on ASEAN BAC Projects

2013 ASEAN BAC Survey on ASEAN Competitiveness
ASEAN BAC is in partnership with the Lee Kuan Yew School of Public Policy (LKYSPP) of the Na
tional University of Singapore (NUS) to conduct the 2013 ASEAN BAC Survey on ASEAN Competi
tiveness. This is the third wave of the Survey and is aimed tracking business sentiments towards
Additionally, the Survey also includes responses on how businesses assess the relative importance
and investment activities in ASEAN.

cil’s annual consultation in August 2013.
Study on Utilisation of ASEAN+1 FTAs

partnership with the Economic Research Institute for ASEAN and East Asia (ERIA) to Study the Utili
sation of ASEAN+1 FTAs. This is a project to stock take the bottle neck issues faced by the private
sector in utilising the ASEAN+1 FTAs, with a view to support the development process of the RCEP.
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Currently, researchers from ERIA and other partner institutions are in the midst of interviewing com
panies from the manufacturing and services sector to collect the necessary data. We are targeting

able Development (IISD). The proposal highlights joint activities between ASEAN BAC and IISD,
as follows: 1) Produce a “Guidebook for Southeast Asian SMEs on Taking Advantage of Economic
Integration”; 2) Conduct SMEs Dialogue Forums in 5 ASEAN Member States; and 3) Produce Policy

We are targeting that the drafting of the Guidebook will commence at the end of this month and
Dialogue Forums to begin as early as September 2013.
B.

ASEAN BAC – ASEAN SME Working Group Consultation

In response to ASEAN BAC’s request to consult with the ASEAN SME Working Group (WG), ASEAN
BAC was invited to the 32nd ASEAN SME WG Meeting held on 25 June in Vientiane, Laos. The
AN Working Group. At this opportunity, ASEAN BAC was able to share with the Working Group the
themes and deliverables for 2013, and highlight activities of the Council which are pertinent to the
development of micro, small and medium enterprises (MSMEs).
In response, the Working Group recommended that ASEAN BAC should:
1. Consider expanding the outreach of MSMEs to be inclusive of handicaps and the underprivileged;
2. Provide rewards for the winners of the ASEAN Business Awards so as to encourage more par
ticipation from the private sector such as a voucher or scholarship to participate at an incubation
centre in AMS; and
3. Look into future initiatives or projects that the ASEAN BAC can collaborate with the ASEAN
SMEWG.
C.

ASEAN BAC and ASEAN+1 Business Councils

The business forum brought together key business leaders from Russia and ASEAN to discuss op
portunities for closer economic and business relations between the two regions.
The Business Forum highlighted once again the importance of ASEAN as a destination for trade
and investment by our Dialogue Partner. It was reiterated that ASEAN presents a huge potential
for Russia. With its young population, expanding middle class, rising consumer spending, and in
creased investments in infrastructure, ASEAN will be growing in the next couple of years, and Rus
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sian business would be wise to take part of this amazing growth story. It was also noted that there
were opportunities to encourage information sharing between ASEAN and Russia, to improve on
our understanding of each other, and identify common areas of interest.
To further align objectives of the various ASEAN+1 Business Councils, ASEAN BAC will coordinate
the First ever Joint Meeting amongst the various Business Councils on August 18 2013 in Brunei
ment Summit. We hope that such Meeting will better align the various objectives of the Councils

D.

ASEAN Business and Investment Summit

The ASEAN Business and Investment Summit (ASEAN BIS) is organised by the ASEAN BAC, as
the avenue to promote public and private sector partnership in the region. The Business Summit
is an annual event, and the 2013 ASEAN BIS marks the event’s 10th year anniversary. The Council
is targeting a congregation of approximately 500 delegates who are prominent dignitaries, regional
States, and Dialogue Partner Countries.

ics such as the opportunities from the RCEP, the inclusion of Youth & Women in the ASEAN process
and mitigating present gaps in investment in ASEAN, amongst others. Additionally, promoting dia
logue on issues important to businesses, such as the way forward on Energy, Connectivity, Finance
can be realised by all businesses, including SMEs.

in the region, with the dual objectives of showcasing home grown ASEAN companies that have
become role models for other aspiring companies, as well as providing a spotlight for promising
ASEAN SMEs that have the potential to be global players. This year’s Business Awards will aim to
identify achievers in the categories of growth, innovation, employment, CSR and young entrepre
neurs (YE). The deadline for nominations for ABA 2013 has closed and we are delighted to report

Night of the ASEAN Business and Investment Summit (ASEAN BIS).
Given the sheer importance of the ASEAN BIS to the business community, we reiterate our request
for support from SEOM Leaders and ASEAN Governments, to assist in socialising the program and
to identify at least 10 key industry players as delegations to the Business Summit.

to achieve an integrated AEC by the end of 2015. We are most encouraged that Brunei’s Chairman
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appreciate its proactive platform to enable ASEAN and business to move ahead together.
Following on the positive initial engagements with the SEOM last May, we request that the Council
be included once again in the agenda of the upcoming SEOM 3/44 Meeting, this month, in Brunei
Darussalam.
Such consultation will allow the Council to present the progress of the highlighted initiatives, and
to AEM in August and to the Leaders.
Once again, we thank you for your kind attention, for giving ASEAN BAC the opportunity to raise its
concerns and for your endless support.
Sincerely,

Fauziah DSP Hj Talib
ASEAN BAC Chair 2013
cc:

H.E. Pehin Lim Jock Seng, Chair of ASEAN Economic Minister 2013
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ANNEX III

ASEAN Business Advisory Council
“Moving. Ahead. Together.”

7 June 2013
RHODORA M. LEANO
ASEAN SME Working Group Chair
Director, Bureau of SME Development
Department of Trade and Industry of the Philippines
Dear Mrs Leano,
ASEAN Business Advisory Council (also known as ASEAN BAC) would like to take the opportunity
ducive climate for small and medium enterprises (SMEs) in the region to thrive in.

vant agencies. Such engagements have yielded positive feedbacks and have certainly improved the
awareness of ASEAN Economic Community (AEC) amongst the backbone of ASEAN economies.
As stated by the ASEAN Chair during the recently held 22nd ASEAN Summit in Brunei Darussalam,
“the total trade of ASEAN grew by 16.8%, from US$2.05 trillion in 2010 to US$2.4 trillion in 2011, as
the same period. ASEAN also continued to attract foreign investors, generating a record US$114

By the end of 2012, growth of ASEAN’s economies was recorded at an estimated 5.2 per cent; pro
jecting an undeniably strong economic outlook for the ASEAN region. We are certain that supported

sustainable growth
In doing so, this year the Council will aim to strengthen its foundation and build on past successes,
with focus on three deliverables crucial to the development of the AEC:
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1.Strengthening Regional Economic Integration & Expanding Trade
ASEAN BAC acknowledges the progress of the AEC reported at the 22nd ASEAN Summit where
our mandate to further add value to the ASEAN integration process, ASEAN BAC aims to assist the
Governments and private sector of ASEAN by measuring the true potential of regional integration
and its potential impacts to businesses.

rently in strategic partnership with the Lee Kuan Yew School of Public Policy (LKYSPP) to conduct
the 2013 ASEAN BAC Survey on ASEAN Competitiveness. The Survey also includes responses on
ment and in particular SME participation in trade and investment activities in ASEAN.
ASEAN BAC also welcomes the progress made towards realising the Regional Comprehensive
Economic Partnership (RCEP). We support the Chairman’s Statement at the 22nd ASEAN Summit,
towards “broadening and deepening of existing ASEAN+1 FTAs and envision the RCEP to be a
platform for future trade and investment integration in Asia and the rest of the world”.

partnership with the Economic Research Institute for ASEAN and East Asia (ERIA) to Study the Utili
sation of ASEAN+1 FTAs. This is a project to stock take the bottle neck issues faced by the private
sector in utilizing the ASEAN+1 FTAs, with a view to support the development process of the RCEP.
In supporting its deliverables for the year, ASEAN BAC had included as part of its work plan, the
need to address the ease of movement of business people across ASEAN Member States, with the
establishment of an ASEAN Business Travel Card (ABTC). Thus, we are most encouraged by the
statement made at the 22nd ASEAN Summit where the Leaders of ASEAN has endorsed that the
establishment of the ABTC will further “ease the movement of our business people and investors”.
2. Promoting Start Ups and Sustainable Development of Micro-Small-and Medium Enterprises (MSMEs)
Recognising that MSMEs are the growth engine of ASEAN, the Council supports programmes that
are inclusive for the sustainable development of MSMEs. In addition, ASEAN BAC acknowledges
the recent Chairman’s Statement made, where the Ministers called for the council and the other
business associations “to take an active role in undertaking communication activities on the ben

Consistent with this, ASEAN BAC through the support of ASEAN Secretariat and the German Inter

border trade and investment under the AEC. The consultants to this project are currently travelling
throughout the region collecting data from national SME agencies, business associations, SMEs
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and national chambers and commerce.

tions to lend support”, ASEAN BAC is collaborating with the International Institute for Sustainable

joint activities between ASEAN BAC and IISD, as follows: 1) Produce a “Guidebook for Southeast
Asian SMEs on Taking Advantage of Economic Integration”; 2) Conduct SMEs Dialogue Forums in

3. Promoting the Inclusion of Youth and Women

53 per cent to the GDP of its Member States, they play a large role in contributing to the economic
development of the region, and should be included in the structure of the AEC pillar.
Echoing the views of Leaders at the 22nd ASEAN Summit, ASEAN BAC also “recognised the im
generation”. In supporting the developments of youth, the Council has been active in engaging the
various national Young Entrepreneurs Associations to encourage them to be connected regionally
by participating in our annual ASEAN Business Awards, and being involved in regional forums such
as our annual ASEAN Business and Investment Summit.
In supporting the developments and empowering Women Entrepreneurs in ASEAN, the Council has

organisations) to address issues such as ‘access to capital for MSMEs in ASEAN’ as well as ‘access
to credits for women entrepreneurs in ASEAN’.
In addition, we are happy to report that the Council is currently coordinating and aligning the vari

Brunei Darussalam.

in the region, with the dual objectives of showcasing home grown ASEAN companies that have
become role models for other aspiring companies, as well as providing a spotlight for promising
ASEAN SMEs that have the potential to be global players. This year’s Business Awards will aim to
identify achievers in the categories of growh, innovation, employment, CSR and young entrepre
neurs (YE). The deadline for nominations for ABA 2013 has closed and we are delighted to report
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and that awards will given out on the Gala Night of the ASEAN Business and Investment Summit
(ASEAN BIS).
The ASEAN BIS is organised by the ASEAN BAC, as the avenue to promote public and private
sector partnership in the region. Annually, the congregation on average attracted a total of 700 to
1000 delegates who are prominent dignitaries, regional and global businessmen, academicians and

into topics such as the opportunities from the RCEP, the inclusion of Youth & Women in the ASEAN
process and mitigating present gaps in investment in ASEAN, amongst others. Additionally, pro
moting dialogue on issues important to businesses, such as the way forward on Renewable Energy,
growth and the AEC can be realised by all businesses, including SMEs.
Given the sheer size and importance of ASEAN BIS, the Council seeks the kind support of the ASE
AN SME Working Group to assist in socialising the program and to identify at least 10 key industry
players as delegations to the Business Summit.

to achieve an integrated AEC by the end of 2015. We are cognisant that these issues are not a
to implement them nationally.
We believe that the inputs of SMEs and the views of ASEAN BAC are critical to the building pro
cess of an economic community. With that in mind, we request that the Council be included in the
agenda of the upcoming ASEAN SME Working Group to be held in Vientianne, Laos in June 2013.
Such consultation will allow the Council to present the various highlighted initiatives, and engage in
a dialogue with the SME Working Group in readiness for the councils’ report to AEM in August and
to the Leaders.
Once again, we thank you for your kind attention, for giving ASEAN BAC the opportunity to raise its
concerns and for your endless support.
Sincerely,

Fauziah DSP Hj Talib
ASEAN BAC Chair 2013

Cc: H.E Dato Paduka Lim Jock Hoi, ASEAN SEOM Chair 2013 and Permanent Secretary Ministry of
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ANNEX IV

ASEAN Business Advisory Council
“Moving. Ahead. Together.”

H.E. Dato Paduka Lim Jock Hoi
ASEAN SEOM Chair 2013
Permanent Secretary
Brunei Darussalam

Your Excellency Dato Lim,

in the very best of health.
ASEAN BAC would like to take the opportunity to commend the achievement of the ASEAN gov

conducive environment for business and investment.
As stated by the ASEAN Chair during the recently held 22nd ASEAN Summit in Brunei Darussalam,
“the total trade of ASEAN grew by 16.8%, from US$2.05 trillion in 2010 to US$2.4 trillion in 2011, as
the same period. ASEAN also continued to attract foreign investors, generating a record US$114

By the end of 2012, growth of ASEAN’s economies was recorded at an estimated 5.2 per cent; pro
jecting an undeniably strong economic outlook for the ASEAN region. We are certain that supported

sustainable growth
In doing so, the Council’s direction for this year will aim to undertake three deliverables crucial to
the building of the AEC:
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1. Strengthening Regional Economic Integration & Expanding Trade
ASEAN BAC acknowledges the progress of the AEC reported at the 22nd ASEAN Summit where
our mandate to further add value to the ASEAN integration process, ASEAN BAC aims to assist the
Governments and private sector of ASEAN by measuring the true potential of regional integration
and its potential impacts to businesses.

rently in strategic partnership with the Lee Kuan Yew School of Public Policy (LKYSPP) to conduct
the 2013 ASEAN BAC Survey on ASEAN Competitiveness. The Survey also includes responses on
ment and in particular SME participation in trade and investment activities in ASEAN.
ASEAN BAC also welcomes the progress made towards realising the Regional Comprehensive
Economic Partnership (RCEP). We support the Chairman’s Statement at the 22nd ASEAN Summit,
towards “broadening and deepening of existing ASEAN+1 FTAs and envision the RCEP to be a
platform for future trade and investment integration in Asia and the rest of the world”.

partnership with the Economic Research Institute for ASEAN and East Asia (ERIA) to Study the Utili
sation of ASEAN+1 FTAs. This is a project to stock take the bottle neck issues faced by the private
sector in utilizing the ASEAN+1 FTAs, with a view to support the development process of the RCEP.
As has been reported and recommend to both ASEAN Leaders and the AEM for the past few years,
ASEAN BAC proposed the development of an ASEAN Business Travel Card (ABTC). We are most
encouraged by the statement made at the 22nd ASEAN Summit where the Leaders of ASEAN has
people and investors”.
2. Promoting Start Ups and Sustainable Development of Micro-Small-and Medium Enterprises (MS
MEs)
Recognising that MSMEs are the growth engine of ASEAN, the Council supports programmes that
are inclusive for the sustainable development of MSMEs. In addition, ASEAN BAC acknowledges
the recent Chairman’s Statement made, where the Ministers called for the council and the other
business associations “to take an active role in undertaking communication activities on the ben

Consistent with this, ASEAN BAC through the support of ASEAN Secretariat and the German Inter
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border trade and investment under the AEC. The consultants to this project are currently travelling
throughout the region collecting data from national SME agencies, business associations, SMEs
and national chambers and commerce.

tions to lend support”, ASEAN BAC is collaborating with the International Institute for Sustainable

joint activities between ASEAN BAC and IISD, as follows: 1) Produce a “Guidebook for Southeast
Asian SMEs on Taking Advantage of Economic Integration”; 2) Conduct SMEs Dialogue Forums in

3. Promoting the Inclusion of Youth and Women

53 per cent to the GDP of its Member States, they play a large role in contributing to the economic
development of the region, and should be included in the structure of the AEC pillar.
Echoing the views of Leaders at the 22nd ASEAN Summit, ASEAN BAC also “recognised the im
generation”. In supporting the developments of youth, the Council has been active in engaging the
various national Young Entrepreneurs Associations to encourage them to be connected regionally
by participating in our annual ASEAN Business Awards, and being involved in regional forums such
as our annual ASEAN Business and Investment Summit.
In supporting the developments and empowering Women Entrepreneurs in ASEAN, the Council has

Additionally, ASEAN BAC is working closely with the World Bank to address issues such as ‘access
to credits for women entrepreneurs in ASEAN’.
In addition, we are happy to report that the Council is currently coordinating and aligning the vari

Brunei Darussalam.

to achieve an integrated AEC by the end of 2015. We are cognisant that these issues are not a
to implement them nationally.
We believe that business input is critical to the ASEAN process for regional economic integration
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and therefore request that the Council be included in the agenda of the upcoming SEOM 2/44 Meet
ing in Brunei Darussalam, especially through a formal consultation session with SEOM.
Such consultation will allow the Council to present the various highlighted initiatives, and engage
in August and to the Leaders.
Once again, we thank you for your kind attention, for giving ASEAN BAC the opportunity to raise its
concerns and for your endless support.

Sincerely,

Fauziah DSP Hj Talib
ASEAN BAC Chair 2013
cc:

H.E. Pehin Lim Jock Seng, Chair of ASEAN Economic Minister 2013
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ANNEX V

ASEAN Business Advisory Council
“Moving. Ahead. Together.”

26 March 2013
His Excellency Pehin Dato Abd Rahman Ibrahim
Chair of ASEAN Finance Minister
Minister of Finance II
Ministry of Finance
Government of Brunei Darussalam
Commonwealth Drive BS8710, Brunei
Your Excellency Pehin Dato Abd Rahman,
The ASEAN Business Advisory Council (ASEAN BAC) would like to take the opportunity to com
mend the achievement of the ASEAN governments and ASEAN Finance Ministers in its continuing

By the end of 2012, growth was recorded at an estimated 5.2 per cent, projecting an undeniably
strong economic outlook for the ASEAN region. We are certain that, supported by increased con

cooperation to support and promote equitable development by way of exchanging best practices
and innovative initiatives’, the Council praise ASEAN Governments for organising the 1st ASEAN
mon understanding amongst ASEAN Member States that the collaboration and cooperation should

security of people within the region and enhancing economic activities.

sustainable growth

two waves of surveys which measured ASEAN’s competitiveness from the perspectives of more
than 400 companies. Findings from these surveys were brought to the attention of the Leaders
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its internationalisation. The World Bank’s Survey also shows that only an estimated 52 per cent of

Programs targeted to assist Micro, Small, Medium Enterprises (MSMEs) have often fallen short of

lies under the purview of the ASEAN Finance Minister; in which the Ministry can further promote
MEs, youth and women within the region.
The council is well aware that most Member States currently have dedicated schemes that pro
mote the interest of MSMEs, youth and women on national levels. We envisage that the councils

for business perspective and as the representing voice for business communities within ASEAN,
tised areas, as well as provide valuable business inputs at the relevant platforms led by the ASEAN

term policy initiatives and structural reform. We therefore request that as Chair of ASEAN Finance
Ministers, dialogue and required actions on these issues are initiated amongst the AFM and between
to create an environment that is conducive to private sector investment and inclusive growth.
In view of the foregoing, we sincerely hope that the agenda of the upcoming 17th ASEAN Finance
Ministers’ Meeting (AFMM) will include points raised in this letter, especially on the need for AFM to

Once again, we thank you for your kind attention, for giving ASEAN BAC the opportunity to raise its
concerns and for your endless support. On behalf of the ASEAN BAC, we wish you a successful
meeting ahead.
Sincerely,

Fauziah Binte DSP Hj Talib
ASEAN BAC Chair 2013
cc.

Neak Oknha Kith Meng

Chair of ASEAN Economic Minister
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ASEAN BAC Secretary

ANNEX VI

Founding Structure
The ASEAN Business Advisory Council (ASEAN BAC) was established by the ASEAN Heads of
State and Government at the 7th ASEAN Summit in November 2001, Bandar Seri Begawan, Brunei
Darussalam. Inaugurated at the ASEAN Secretariat in Jakarta, Indonesia in April 2003, ASEAN
for the creation of an ASEAN Economic Community (AEC). Currently, the Business Council serves as

ASEAN BAC comprises of prominent individuals from the private sector that are appointed directly
by respective Heads Of State and Government. Each Member State is represented by a maximum
(SMEs). The term of each appointee as well as its administrative arrangements are determined by
the member states.
The ASEAN BAC Secretariat is based in Jakarta, Indonesia and supports the mandates of the
Council and its Members.
ASEAN BAC in 2013

making up of the Chairs from previous (2012) and upcoming year (2014), Cambodia and Myanmar
continuity in the work program.
Under the Chairmanship of Brunei Darussalam, ASEAN BAC adopted the theme of “Moving. Ahead.
Together.”, with a commitment to align its objectives with regional goals and ensuring the inclusion
of all businesses; and more importantly strongly emphasising on strengthening ties between
of concerns.
This year, ASEAN BAC aims to further reinforce its foundation and accelerate progress for a seamless
regional economy by achieving outcome on a number of important areas, namely focusing on three
key thrusts areas (deliverables);
Strengthen Regional Economic Integration and Expand Trade
Promote Start Ups and the Sustainable Development of micro, small and medium enterprises
(MSMEs), and
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Promote the inclusion of Youth and Women
The Council recognises the importance of MSMEs, especially as the engine of growth in the ASEAN
region, and that youth and women also plays a large role in contributing to ASEAN’s economic
development.

Strategic Partners
To achieve the deliverables set out for the year, ASEAN BAC entered into strategic partnerships with
six reputable organisations which include: the Economic Research Institute of ASEAN and East Asia
(ERIA); Lee Kuan Yew School of Public Policy (LKYSPP); Deutsche Gesellschaft für Internationale
Indah Sejahtera Development Services (ISDS).

Council Meetings
As of the date of this report, ASEAN BAC convened four Council Meetings: Brunei Darussalam

Consultation Meeting of ASEAN Business Councils in May and August respectively.

Myanmar.

Strengthen ties with ASEAN
ASEAN BAC strengthened its ties with ASEAN by starting the year with a presentation from the
to share ASEAN 2013 deliverables. In turn ASEAN BAC also took the opportunity to present its
deliverables for 2013 with ASEAN.

SME WG in Vientiane, Laos on 21 June to share the progress of its activities and to align its work
with ASEAN. This led to the development of a Preliminary Report and consultation with AEM in

Strengthen ties with Business Councils
In addition, ASEAN BAC continued to promote ASEAN and AEC outward by strengthening its ties

Councils and other business associations held in the month of August. It brought together the
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ABC), as well as business associations represented by the ASEAN Business Club (ABC), the Asia
of Commerce and Industry in ASEAN (FJCCIA). The purpose of the consultation was to primarily
enable the various business councils and associations to introduce themselves and share their
respective goals and work programs, and to further align common areas of interests. This meeting
led to the development of a Statement of Cooperation that will be signed between ASEAN BAC and
the various approved business councils and associations.
Studies and Related Work

strong foundations for the studies and related work conducted under the Chairmanship of Brunei

the end of the year. Data collected from both partnerships are currently being further processed
preliminary in nature.
ASEAN BAC is also developing the Guidebook for Southeast Asia SMEs on Taking Advantage of

available to the public before the end of this year.
Outreach

In line with the mandate of ASEAN BAC to promote AEC to the business community, ASEAN BAC
conducted the 10th ASEAN Business and Investment Summit (ASEAN BIS) in Brunei Darussalam
highlight prioritised concerns needed to boost trade and investment; and importantly, as the ASEAN
economic community takes shape, to ensure that economic growth is on track, sustainable and
inclusive.
With the aim to increase ASEAN’s attractiveness as a region for trade and investment and enhanced
regional competitiveness, the summit highlighted on a Special Dialogue with the Economic and
Trade Minister of ASEAN and its Dialogues Partners. Participants had the opportunity to engage
with ASEAN leader(s), economic ministers and key decision makers. The 2013 ASEAN BIS was
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ASEAN Business Awards
To further promote ASEAN and the AEC to the business community, ASEAN BAC also conducted
the 6th ASEAN Business Awards (ABA) where recipients were honoured with the prestigious awards
at the Gala Dinner of ASEAN BIS on 20 August. The awards recognise outstanding ASEAN large
businesses, SMEs and Young Entrepreneur for excellence in four key areas: Growth, Employment,
Innovation and Corporate Social Responsibility.
Under the ASEAN BAC Brunei Chairmanship, the Young Entrepreneur criteria, under the innovation

This year the number of applicants for the awards rose to 68 companies in ASEAN Member States.
ASEAN BAC along with KPMG Ltd., analysed the applications, sought additional information and
selected 30 companies for consideration by the ABA judging panel. These eminent judges carefully
considered and selected the ABA recipients.

Other Outreach Activities
Throughout the year, ASEAN BAC Chair and its Brunei Members participated in the ASEAN Youth

AEC Exchange Forum on “Ensuring Financial Stability Through Regional Cooperation” in Manila,
Philippines (23 July) and 11th MAP CEO Conference in Manila, Philippines (10 September).
In addition, several outreach activities to assist women entrepreneurs associations were conducted
Women’s Institute of Management in Kuala Lumpur, Malaysia (30 May).
Future Work

attention being focused towards the development of Myanmar, ASEAN BAC remains fully committed
towards achieving its mandate to provide ASEAN Governments with private sector feedback that
are aligned with the AEC Blueprint.
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GLOSSARY

ACW

ASEAN Committee on Women

ADBI

Asian Development Bank Institute

AEC

ASEAN Economic Community

AFMM

ASEAN Finance Ministerial Meeting

AFTA

ASEAN Free Trade Agreement

AMMY

SEAN Ministerial Meeting on Youth

Brunei Darussalam, Cambodia, Indonesia, Laos PDR, Malaysia, Myanmar, Philip
pines, Singapore, Thailand and Vietnam
ASEAN BAC ASEAN Business Advisory Council
ASEAN BTC

ASEAN Business Travel Card

AYESE

ASEAN Youth Entrepreneur Seminar and Expo

ATIGA

ASEAN Trade in Goods Agreement

AWEN

ASEAN Women Entrepreneurs Network

CLM

Cambodia, Lao and Myanmar

ERIA

Economic Research Institute for ASEAN and East Asia
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FDI

Foreign Direct Investment

FTA

Free Trade Agreements

ICT

Information and Communication Technology

IISD

International Institute for Sustainable Development

JICA

Japan International Cooperation Agency

LKYSPP

Lee Kuan Yew School of Public Policy

MFN

Most Favoured Nation

MPAC

Master Plan on ASEAN Connectivity (MPAC)

MSME

Micro, Small and Medium Enterprises

PIS

Priority Integration Sectors

OFDI

Outward Foreign Direct Investment

SME

Small and Medium Enterprises

SME WG

Small and Medium Enterprises Working Group

RCEP

Regional Comprehensive Economic Partnership

ROO

Rules of Origin

RVC

Regional Value Content
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ASEAN BAC Brunei National Secretariat

ASEAN BAC Secretariat

Novia Yap
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